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Not  content  with  campaigning  to  br  ing  an  end 
to  Resale  Price  Maintenance  on  medicine, 
Asda  is  moving  into  the  pharmacy  business 
with  the  acquisition  of  a  number  of  the 
franchise  sites  operated  by  Moss.  Having  seen  at 
first  hand  the  benefits  that  a  pharmacy  can  bring 
(and  never  mind  those  outrageous  margins!),  Asda 
is  following  in  the  footsteps  of  other  major  grocery 
chains,  such  as  Tesco  and  Sainsbury,  in  allowing 
others  to  prove  the  viability  of  the  business  before 
taking  it  in-house.  No  harm  in  that,  of  course,  since 
pharmacies  need  to  be  accessible  to  the  public  and, 
provided  they  are  necessary  and  desirable, 
supermarket  pharmacies  have  proved  they  can 
provide  pharmaceutical  services  as  well  as  any 
other.  However,  in  the  light  of  Asda's  stance  on 
RPM,  the  move  is  bound  to  raise  a  few  eyebrows.  If 
RPM  should  fall,  the  pharmacies  will  provide  a 
springboard  to  promote  cut-pr  ice  medicine.  If  not, 
the  move  makes  sound  business  sense.  Mr  Norman 
is  hedging  his  bets,  but,  in  the  meantime,  he  can 
have  his  cake  and  eat  it,  too. 

The  'phoney  war'  over  RPM  is  now  over.  Asda  has 
not  fared  that  well  in  its  recent  moves  to  publicise 
its  cause.  Its  attempt  to  price  cut  was  firmly 
rebuffed  (the  OFT,  surely,  cannot  be  impressed  with 
Asda's  antics  while  its  inquiry  is  under  way?).  An 
attempt  to  capitalise  on  that  with  the  promotion  of 
cut-price,  own-label  medicines  demonstrated  its 
ignorance  of  the  market,  Advertising  bodies,  like 
others,  recognise  that  medicines  are  not  ordinary 
items  of  commerce.  If  Asda  keeps  falling  in  the  mire, 
its  credibility  must  be  increasingly  open  to  question 
by  the  media.  Asda  has  succeeded  in  bringing  an 
issue  into  the  public  eye.  Individual  pharmacists 
must  capitalise  on  that  heightened  awareness  in 
lobbying  their  customers.  And  since  Asda  has  seen 
fit  to  mail  doctors,  a  word  with  the  local  GP  practice 
would  not  go  amiss  (p924). 
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a  to  buy  Moss  outlets 


Asda  is  poised  to  enter  the  phar- 
macy sector  with  the  purchase  of 
a  small  number  of  pharmacies 
from  the  Unichem-owned  Moss 
chain. 

The  deal  was  expected  to  be 
announced  on  Thursday  alter 
C&D  went  to  press,  when  Asda 
unveiled  its  annual  results. 

Unichem  chief  executive  Jeff 
Harris  confirms  that  there  have 
been  discussions  with  Asda,  "in 
terms  of  t  ransferring  si  >me  shops". 


Moss  Chemists  and  Asda  were 
among  the  first  to  develop  the 
supermarket  pharmacy  concept. 
Moss  currently  has  51  pharma- 
cies within  Asda  stores,  although 
"there  is  no  question  that  51  will 
be  transferred",  says  Mr  Harris. 

Details  of  which  stores  are 
being  sold  are  not  being  released 
until  staff  have  been  informed, 
but  it  is  understood  that  the  num- 
bers involved  are  "quite  small". 

The  deal  is  being  driven  by 


Asda,  according  to  Mr  Harris, 
"although  it  is  not  unattractive  to 
us".  It  is  believed  that  Asda  plans 
to  relocate  the  pharmacies  with- 
in the  shopping  area  of  its  stores: 
currently  they  are  outside  the 
check-outs. 

Asda  was  refusing  to  comment 
this  week  on  whether  the  com- 
pany has  appointed  a  pharmacy 
superintendent.  However,  C&D 
understands  a  man  has  accepted 
the  position. 


Boots'  judicial  review  of  Stat  Comm  decision 


Boots  the  ( 'hemists  has  obtained 
leave  for  judicial  review  of  a 
Royal  Pharmaceutical  Society 
Statutory  Committee  decision. 

The  Committee  found  the  com- 
pany  and   its  superintendent, 


Marshall  Davies,  guilty  of  profes- 
sional misconduct  in  offering 
rural  collection  and  delivery  ser- 
vices (C&D  January  20,  p80). 

Leave  for  the  judicial  review 
was  granted,  without  an  oral 


hearing,  in  mid-May. 

Boots'  spokesperson  Sharon 
Buckle  says:  "It's  still  progress- 
ing, but  we  do  not  know,  as  yet, 
when  the  hearing  is  going  to  take 
place." 


Dorrell  highlights  pharmacist's  role 


The  pharmacist's  role  in  the 
burgeoning  primary  care-led 
NHS  was  recognised  by  secre- 
tary of  state  f<  n  health  Stephen 
Dorrell  in  his  speech  to  last 
week's  National  Association  of 


Health  Authorities  and  Trusts. 

( (peninghis  speech,  Mr  Dorrell 
stressed  the  importance  of  part- 
nerships in  primary  care.  "This  is 
not  just  about  CPs.  Primary  care 
also  includes  muses  and  other 
therapists.  The  modern  pharma- 
cist is  able  to  offer  a  wide  range 
of  advice  and  services,"  com- 
mented Mr  Dorrell. 

"The  Government  does  not 
seek  a  single  blueprint  for  the 

Council  member  Bill  Darling, 
PSNC's  Mike  King,  the  Society's 
Roger  Odd,  Jennifer  Archer  from 
CPPE  and  Dr  David  Taylor,  a 
professor  at  the  London  School  of 
Pharmacy 


development  of  primary  care. 
The  key  objective  is  the  develop- 
ment," he  continued. 

Tony  Blair,  leader  of  the  Oppo- 
sition, told  the  conference  that 
Labour  would  not  undo  all  the 
Tory  reforms  overnight.  "The 
MIS  will  be  a  universal  system 
funded  by  taxation.  Patients  will 
not  have  to  go  private  as  reluc- 
tant refugees  from  the  NHS." 

His  party's  stance  was  "practi- 
cal reform  based  on  improve- 
ment, not  upheaval  based  on 
dogma".  He  confirmed  that  the 
purchasenprovider  split  would 
remain,  and  at  a  local  level  the 
GP  fundholding  would  be  re- 
placed by  local  commissioning. 


Pharmacies 
key  to  further 

OTC  success 

Pharmacists  are  key  to  capitalis- 
ing on  the  potential  cost-savings 
offered  by  the  trend  for  POM  to  P 
switching,  says  a  paper  published 
by  independent  think-tank  the 
Social  Market  Foundation. 

According  to  Alan  Maynard, 
health  economist  at  York  Univer- 
sity, the  increase  in  the  number  of 
<  )T( '  medicines  has  not  translated 
into  a  reduction  in  GP  workloads 
or  the  drugs  bill. 

He  believes  pharmacists  are 
key  to  a  radical  overhaul  of  pri- 
mary care  to  achieve  cost  bene- 
fits. This  would  entail  giving  phar- 
macists a  greater  advisory  role, 
"but  would  require  a  capitation 
scheme  system  similar  to  that  of 
GPs  to  ensure  the  incentives  they 
face  are  not  dominated  by 
income  generation". 

'Over  the  counter  medicines'  by 
Alan  Maynard  and  Gerald 
Richardson  is  published  by  the 
Social  Market  Foundation,  20 
Queen  Anne's  Gate,  London 
SW1H  9AA  at  a  cost  of  £10. 

Berkshire  launch  for 
health  network 

A  new  health  information  service 
is  to  be  launched  next  week  in 
Berkshire. 

The  Berkshire  Community 
Health  Network  will  provide 
health  professionals  with  a 
means  of  communicating  infor- 
mation about  local  health  issues. 
There  will  also  be  a  daily  update 
of  news  and  national  issues. 

The  service,  provided  by  the 
World  Health  Network,  can  be 
accessed  by  telephone  and 
modem  attached  to  a  personal 
computer,  although  information 
can  be  faxed  or  sent  by  mail  if 
subscribers  do  not  have  a  suit- 
able computer.  The  system  oper- 
ates  independently  ol  the  Internet 
because  of  concerns  about  data 
security. 

"This  is  something  unique  -  it 
will  provide  real  information  to 
the  health  professionals  on  a 
daily  basis,"  says  WIIN  chief 
executive  Grahame  Sewell. 
"When  people  register  they  can 
input  their  special  interests  so 
that  specific  information  is  tar- 
geted at  them." 

Although  the  network  will  be 
based  on  the  area  covered  by 
Berkshire  Health  Authority,  the 
HA  is  not  involved  directly.  Mr 
Sewell  is  hoping  to  set  up  local 
networks  to  cover  the  105  health 
authority  areas  in  England  and 
Wales. 
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Terry  Scholes  of  Zeneca  Pharmaceuticals  (right)  with  Peter  Jenkins, 
NPA  chairman,  on  the  occasion  of  the  National  Pharmaceutical 
Association's  75th  anniversary 

Nurse  prescribing  pilots 
set  up  for  Scotland 


Pilot  trials  of  nurse  prescribing 
will  he  set  up  in  two  sites  in  Scot- 
land on  July  I. 

Around  20  nurses  will  be  able 
to  prescribe  from  two  GP  prac- 
tices in  Forfar,  Tayside  and  Craig- 
millar,  Edinburgh.  They  will  be 
able  to  prescribe  the  same  items 
as  nurse  prescribers  in  England. 

Practice  nurses  will  issue  laven- 
der-coloured GP  (10)s,  while  com 
munity  nurses  will  use  green 
forms.  The  pilot  will  run  for  one 
year. 


The  categories  of  nurse  able  to 
prescribe  are  laid  down  in  the 
MIS  (General  Medical  Services, 
Pharmaceutical  Services  and 
Charges  for  Drugs  and  Appli- 
ances) (Scotland)  Amendment 
Regulations  1996  (SI  no  1504 
(S132);  HMSO,£1.55). 

The  regulations  require  phar- 
macists and  dispensing  doctors 
to  dispense  the  prescriptions, 
which  are  subject  to  the  same 
charges  as  those  that  are  issued 
by  doctors. 


Get  ready  for  Healthwise 


Pharmacists  should  be  prepared 
for  a  flurrj  of  questions  on  all 
kinds  nl  health  topics  with  the 
launch  of  the  <  Ihannel  1  Teletexl 
service  'I  leall  hwise'. 

Willi  a  weekly  changing  rota, 
innst  of  which  advises  contact 
ing  the  phai  macisl  for  further 
information,  the  service  kicks 
oil  nn  July  1  with  the  following 

•  week  beginning  July  I  ten- 
sion headaches,  travel  sickness, 


sunburn  and  diari In >ea 

•  week  beginning  July  8  -child 

health  needs,  biles  and  slings, 
(ills  and  grazes,  and  vaccinal  ions 

•  week   beginning  July  15 
stomach  upsets,  first  aid,  sun 
stroke,  herbal  health  remedies 

•  week  beginning  July  22  sun 
protection,  sunburn,  hangover, 
dehydration 

•  Vk  eek  beginning  July  20  -  sum 
mei  colds,  toothache,  holiday 
heallh  box,  travel  sickness. 


Pharmacists  face 
criminal  vetting 

Pharmacists  will  lace  criminal 

recoid  checks  I'm  the  lust  lime 
under  new  proposals  foi  employ- 
ment vetting,  announced  last 
week  by  home  secretary  Michael 
I  low  ai  d. 

A  While  Paper  suggests  that  job 
applicants  foi  26  occupations, 
including  pharmacy  and  the  law, 
would  be  subject  lo  veiling  foi 
the  first  time. 

( lurrently  criminal  record  checks 
are  only  conducted  on  those  work- 
ing with  vulnerable  people,  such  as 
children  and  the  elderly. 

The  Home  ( )ffice  said  it  hoped 
lo  put  the  proposals  into  law  "as 
soon  as  possible".  Legislation 
could  be  introduced  this  autumn 
in  the  Queen's  speech. 


Society  wins  sex  drug  case 


The  Royal  Pharmaceutical 
Society  has  won  a  test  case  as 
part  of  its  campaign  to  ban  the 
sale  of  'poppers'  as  a  recre- 
ational drug. 

But  Judge  Jarlath  Finney  at 
Wood  Green  Crown  Court  said 
on  Monday  that  a  gay  London 
sex  shop  should  not  have  been 
prosecuted  for  illegally  selling 
a  sexual  performance-enhanc- 
ing drug. 

Camden's  Zipper  Store,  the 
only  licensed  gay  and  lesbian 
shop  in  the  country,  owned  by 
publishing  group  Millivres,  was 
fined  a  nominal  £ 100. 

The  Royal  Pharmaceutical 
Society,  which  brought  the  prose- 
cution, is  left  with  a  £47,761  legal 
bill  after  Judge  Finney  described 
the  case  as  a  waste  of  time. 

A  Society  inspector  bought 
three  10  millilitre  bottles  of  Hi- 
Tech for  £13.50  at  the  shop  in 
March,  1994.  The  liquid  contained 
95  per  cent  isobutyl  nitrate. 

Millivres  pleaded  guilty  to  a 
summons  alleging  thai  the  sale  of 
a  medicinal  product  on  March  23, 
1994,  at  the  Zipper  Store,  Cam- 


den Town,  was  contrary  to  sec- 
tion 52  of  the  Medicines  Act, 
which  only  allows  the  sale  of 
medicinal  products  by  a  pharma- 
cist i  ir  someone  under  the  super- 
vision of  a  pharmacist  at  a  r  egis- 
tered pharmacy. 

Judge  Finney  added:  "I'm  not 
satisfied  it  was  necessary  to 
prosecute  this  case.  These  pro- 
ductions have  been  sold  all  over 
the  country  for  20  years.  I  don't 
think  the  defendants  should  pay 
any  of  these  costs  or  think  they 
should  be  paid  out  of  central 
funds  by  the  taxpayer." 

The  heavy-handed  manner  of 
the  Society  was  criticised.  Mil- 
livres insists  it  would  have  with- 
drawn the  product  if  the  Society- 
had  informed  it  that  selling  it  was 
illegal,  but  instead  was  taken  to 
court  20  months  afiei  the  test 
purchase.  The  defence  said  it  w  as 
an  unfair  way  to  bring  about  the 
prosecution. 

Millivres'  director  and  man- 
ager, Roy  Powell,  had  faced  four 
similar  summonses,  but  the  Soci- 
ety offered  no  evidence  against 
him  after  he  pleaded  not  guilty. 


Judge  Finney  commented: 
"Before  and  alter  the  committal 
of  this  case  there  was  a  great  deal 
of  fumbling  by  the  prosecution, 
but  it  was  quite  an  easy  case  to 
prepare.  Unfortunately,  to  no 
small  degree,  a  great  deal  of  irrel- 
evant material  was  put  before 
the  magistrates." 

The  Soc  iety's  law  department 
head,  Steve  Lutener,  defends  its 
stance.  "It  was  very  much  a  test 
case  to  clear  up  the  law.  We  could 
not  see  any  other  way  of  fulfilling 
our  duty." 

He  says  the  judge  felt  there 
was  no  need  to  bring  the  case 
because  the  defendants  pleaded 
guilty  and  removed  the  item  from 
sale,  but  points  out  the  defen- 
dants only  changed  their  plea 
two  w  eeks  before  trial. 

"The  actual  costs  of  mounting 
a  test  case  are  high  and  we  had  to 
do  a  1(  il  i  if  work  before  the  defen- 
dants pleaded  guilty,"  adds  Mr 
Lutener. 

Now  that  the  legal  principle 
has  been  established,  the  next 
step  is  to  prevent  sale  through 
other  outlets. 


Prejudice  judicial 
review  on  cards 

1 1 1 1 1 1 1  be  ism  le  <  1 1 's  have  ( il  ilained 
leave  for  a  judicial  review  on 
w hethei  prejudice  t<>  medical  ser 
vices  should  be  considered  in 
pharmacy  applications  where  the 
( 'lothier  'loophole'  operates. 

The  application,  the  latesl 
onslaught  by  Holme-on-Spalding 
Moor  dispensing  doctors  in  the 
battle  over  a  Crump  &  Watson 
pharmacy  opening  in  the  village, 
was  granted  al  London's  High 
( '< n  11 1  last  week. 

Drs  Moore,  Marsden  &  Robin- 
son are  taking  the  action  against 
Fast  Riding  Health  Authority  (foi 
merly  Humberside  Family  Health 
Services  Authority),  which  grant- 
ed the  pharmacy  application  in 
February,  following  a  previous 
judicial  review  instigated  by  the 
dispensing  GPs.  The  judge  then 
observed  that  prejudice  to  med- 
ical services  should  not  be  consid- 
ered w  hen  making  the  decision  In 
grant  the  pharmacy  a  contract. 

The  doctors,  in  then  review 
submission,  claim  that  informa- 
tion concerning  prejudice  to  the 
proper  provision  of  general  med- 
ical services,  which  would  be 
caused  by  the  granting  of  an 
application  to  provide  pharma- 
ceutical services,  is  relevant  to 
the  consideration  of  applications 
under  Regulation  4(4)  of  the  NHS 
Regulations  1992. 

They  also  slate  that  the  HA  mis- 
directed itself  in  law  in  refusing  to 
consider  evidence  provided  by  the 
doctors  relating  to  prejudice  and 
that  the  judge's  guidance  in  the  pre- 
vious review  was  incorrect. 

The  Pharmaceutical  Services 
Negotiating  Committee's  assis- 
tant secretary,  Mike  King,  says 
that  the  GPs  are  arguing  that  the 
term  'necessary  or  desirable'  is  a 
threshold,  where  the  authority 
should  consider  if  il  fulfils  this 
criteria,  then  consider  whether  t <  > 
grant  the  application. 

He  dismisses  it  as  "nonsensical, 
because  that  means  decision- 
makers could  include  whatever 
they  want  and  it  could  make  the 
decision  process  unworkable  and 
arbitrary". 
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Schaffer  saga  strikes  again 


Revised  script  forms 

The  Department  of  Health  has 

jiharenacists  with  copies  of 
ised  script  form  this  week. 
I  he  foras  are  now  being  printed, 
with  the  HMSO  issuing  new  forms 
from  July  1.  The  layout  has  been 
altered  to  include  two  signature 
boxes,  one  for  exemptions  and 
one  for  paid  fees,  as  well  as 
altering  the  exemption  groupings, 
it  also  takes  into  account  the  new 
Jobseeker's  Allowance. 

Pharmacy  attraction 

Pharmacy  remains  an  attractive 
option  for  school-leavers,  with 
the  number  of  applicants 
continuing  to  rise.  By  mid-May,  a 
total  of  17,485  students  had 
applied  for  places  in  pharmacy, 
an  increase  of  1.6  per  cent, 
reveals  data  from  the  Universities 
and  Colleges  Admissions 
Service. 

PHS  vacancy 

The  Pharmacy  Healthcare 
Scheme  is  seeking  a  project 
manager.  The  post  is  fixed  for 
three  years  with  a  starting  salary 
of  £23,000.  Job  descriptions  are 
available  from  the  Pharmacy 
Healthcare  Scheme,  1  Lambeth 
High  Street,  London  SE1  7JN, 
with  the  closing  date  of  July  15. 

April  openings 

There  was  a  net  opening  of  two 
pharmacies  in  Great  Britain  in 
April.  A  total  of  42  new 
pharmacies  opened  and  five 
were  restored  to  the  Register. 
There  were  45  deletions. 

Lloyds  links  with  RGU 

Lloyds  Chemists  has  appointed  its 
first  teacher/practitioner.  Ruth 
Edwards,  the  pharmacist 
manager  at  Lloyds'  Alford  Place 
store  in  Aberdeen,  will  take  up 
the  position  at  Robert  Gordon 
University  in  September. 

ALPS  training 

The  Association  of  Local 
Pharmaceutical  Secretaries  is  re- 
running its  training  seminar  on 
September  28-29  at  the  Burleigh 
Court  Conference  Centre,  Lough- 
borough University.  Further  details 
available  from  ALPS  secretary 
Jean  Rothwell  (01204  847896). 

Contraception  campaign 

Women  are  misled  by  the  phrase 
the  morning  after'  Pill  and  are 
unaware  that  it  can  used  for  up  to 
72  hours  after  unprotected  sex. 
As  a  result,  the  Health  Education 
Authority  has  launched  a  £600,000 
emergency  contraception 
campaign,  with  a  24-hour 
helpline  (0800  494847). 


Another  two  pharmacists  have 
been  struck  off  by  the  Royal 
Pharmaceutical  Society's  Statu- 
tory Committee  for  buying  cut- 
price  drugs  from  unlicensed 
wholesaler  Pierre  Schaffer. 

Joseph  Francois,  superinten- 
dent pharmacist  of  the  pharmacy 
in  Fortress  Road,  Kentish  Town, 
London,  was  found  guilty  of  mis- 
conduct by  the  Committee  for 
his  dealings  with  Mr  Schaffer 
between  December,  1992,  and 
September,  1993. 

Society  inspectors  identified 
the  pharmacy  in  a  number  of 
invoice  books  as  having  received 
19  separate  consignments  of 
medicines  from  Mr  Schaffer  . 

Mr  Francois,  who  admitted 
misconduct,  said  he  had  known 
Mr  Schaffer  for  many  years  when 
he  had  been  a  licensed  whole- 

No  new  products, 
despite  switches 

Pharmacists  are  unlikely  to  have 
a  new  compound  to  offer  hay- 
fever  sufferers  this  season,  in 
spite  of  azelastine  becoming  a  P 
medicine  on  July  5.  They  may  also 
have  to  wait  some  time  for  an 
OTC  version  of  nizatidine,  which 
completes  a  POM  to  P  switch  on 
the  same  date. 

Azelastine  hydrochloride  be- 
comes P  when  indicated  for  the 
treatment  of  seasonal  allergic 
rhinitis  in  adults  and  children  not 
less  than  12  years  old.  It  must  be  in 
non-aerosol,  aqueous  form  for 
nasal  administration  and  must  be 
sold  in  pac  ks  of  no  more  than  36 
doses  of  140mcg.  The  pack  must  be 
labelled  with  a  maximum  dose  of 
14()mcg  per  nostril  and  a  maximum 
daily  dose  of  280mcg  per  nostril. 

A  spokesman  for  Asta  Medica, 
maker  of  Rhinolast,  told  C&D 
there  were  no  plans  to  launch  an 
OTC  pack  in  the  near  future  and 
was  unable  to  comment  on  when 
one  might  become  available 

Nizatidine  will  be  reclassified 
as  a  P  medicine  for  the  preven- 
tion of  symptoms  of  food-related 
heartburn  in  people  aged  16  and 
over.  The  maximum  dose  will  be 
.75mg,  with  no  more  than  lour 
doses  taken  in  any  14-day  period. 

But  Ashbourne  Pharmaceuti- 
cals said  it  was  not  planning  to 
launch  an  ( )TC  version  of  Zinga  in 
the  near  future  and  Eli  Lilly  had 
"no  comment  at  the  moment" 
about  plans  for  Axid. 

The  Medicines  (Products  other 
than  Veterinary  Drugs)  (Prescrip- 
tion Only)  Amendment  Order 
1996  (SI  No  1514;  HMSO,  £1.10) 
also  exempts  Perinal  spray  from 
POM  control. 


saler.  He  said  his  purchases  from 
him  had  been  less  than  1  per  cent 
of  his  total. 

The  Committee  concluded  that 
Mr  Francois  was  unfit  to  be  on 
the  Register,  despite  his  30  years 
service  without  previous  prob- 
lems, which  was  a  factor  in  his 
favour. 

Due  to  Mr  Francois'  co-opera- 
tion and  the  powerful  mitigation, 
the  Committee  said  it  would  be 
willing  to  entertain  an  application 
for  restoration  after  six  months. 

The  Committee  ordered  no 
separate  penalty  against  owner 
of  the  pharmacy  D  H  Roberts 
(Kentish Town)  of  Soho,  London, 
of  which  Mr  Francois  is  the 
superintendent  pharmacist  and  a 
director. 

Jeremy  Reuben,  proprietor/- 
pharmacist  of  Reubens  Phar- 


A  Solihull  pharmacist,  who 
totally  denied  thai  he  had 
intended  to  sell  medicines  which 
were  earmarked  for  charity  work 
in  Poland,  has  been  struck  off. 

The  Statutory  Committee  of 
the  Royal  Pharmaceutical  Soci- 
ety, having  found  Roy  Lane,  of 
Porridge,  guilty  of  misconduc  t . 
announced  that  it  would  be  fail- 
ing in  its  duty  to  the  public  if  it 
disposed  of  the  case  by  any  other 
means. 

The  Committee  heard  that  drug 
inspectors  found  medication, 
which  had  been  donated  by  the 
Wellcome  Foundation  to  the  char- 
ity Brit-Pol  for  use-  in  Poland,  in  his 

I  )(  ISNI'NSIC  III 

Mr  Lane  told  the  Committee  in 
December  that  the  medicines 
concerned  had  been  given  by  him 
and  a  colleague  to  a  Mrs  C  while 
they  were  planning  (he  possible 
setting-up  of  a  'privatised'  phar- 
maceutical industry  in  Poland. 

When  he  became  unhappy  and 
dropped  out  of  (he  proposed 
deal,  Mrs  C  brought  his  van  back 
and  they  found  the  goods  inside. 
"I  took  them  into  the  office  at  the 
rear  of  the  shop,"  he  said. 

Mr  Lane  admitted  that,  be- 
cause he  was  trying  to  sell  the 
premises,  he  had  not  exercised 
as  great  a  degree  of  control  as  he 
should  have  done  over  the  phar- 
macy and  the  medicines  had 
somehow  got  into  the  pharmacy 
premises,    lie    admitted  that, 


macy,  Hendon,  obtained  dings 
from  Mr  Schaffer  for  OTC  sales 
between  March  and  October, 
1993. 

The  total  value  of  the  items 
supplied  to  Mr  Reuben,  of  Finch- 
ley,  by  Mr  Schaffer  was  only 
SI, 641,  said  Josselyn  Hill,  solici- 
tor to  the  Society. 

Mr  Reuben  told  the  hearing  that 
he  had  bought  some  drugs  from  Mr 
Sc  haffer,  who  had  had  dealings 
with  a  previous  pharmacist. 

Announcing  his  striking  off, 
Committee  chairman  Gary 
Flat  her  QC  said:  "We  accept  that 
Mr  Reuben  comes  right  at  the 
very  bottom  of  the  scale."  It  con- 
sidered six  months  was  the 
shortest  period  of  time  it  would 
allow  before  it  would  consider 
an  application  for  the  restoration 
of  his  name  to  the  Register. 


because  of  this,  he  had  offended 
against  the  labelling  regulations. 

Cross-examined  by  Josselyn 
Hill,  solicitor  to  the  Society,  Mr 
Lane  admitted  that,  because  he 
had  locum  pharmacists  working 
for  him,  there  was  a  real  danger 
that  repackaged  stock,  which 
may  not  have  been  suitable  for 
use,  could  have  been  dispensed. 

He  also  conceded  that  labelling 
of  the  stock  was  inadequate  and 
that  some  of  the  packaging  was 
damaged  and  had  later  been 
repackaged 

He  agreed  that  an  inspector 
found  a  large  quantity  of  medi- 
cines, which  appeared  to  have 
been  repackaged  and  labelled 
inadequately  or  had  been  pre 
sented  in  a  way  which  contra- 
vened the  Medicines  (Labelling) 
Regulations  of  1976.  He  repeated 
his  denial  that  he  never  intended 
any  of  the  stock  to  be  sold  over 
the  counter. 

The  Committee  reserved  its 
judgment  in  the  case. 

In  written  .judgment  the  Com- 
mittee said  that  it  was  very  dis- 
satisfied with  Mr  Lane's  explana- 
tion that  he  was  intending  to 
send  his  stock  to  some  other  des- 
lination  foi  cliai  liable  purposes 
It  was  not  satisfied  that  he  delib- 
erately intended  to  take  the  stock 
for  himself,  but  it  had  no  doubt 
that  he  recklessly  allowed  the 
stock  to  get  into  his  pharmacy 
slock  and  into  Ins  dispensary 


Charity  drugs  lead 
to  Register  removal 


902 


CHEMIST  &  DRUGGIST  29  JUNE  1996 


XRAYSER 


Control  of  entry 
guidelines  drafted 

The  first  draft  of  new  Department 
of  Health  guidelines  for  control  of 
entry  have  been  made  available 
to  the  Pharmaceutical  Services 
Negol  iating  ( 'onimittee.  Although 
seen  as  a  good  attempt  in  explain- 
ing the  regulations,  the  Commit- 
tee is  concerned  over  a  couple  of 
details.  It  has  been  suggested  that 
the  period  of  not  ice  for  a  dispens- 
ing doctor  to  stop  when  a  phar- 
macy opens  in  a  rural  area  be 
extended  to  two  years.  PSNC 
says  this  is  unacceptable.  In  addi- 
tion, the  definition  of  prejudice 
has  been  amended 

The  PSNC  has  written  to  the  DoH 
offering  its  comments  and  suggest- 
ing possible  meeting  dales  to  dis- 
cuss this  in  more  detail 

MCA  supports  new 
herbal  standards 

The  British  Herbal  Pharma- 
copoeia may  soon  be  given  offi- 
cial status  by  the  Medicines  Con- 
trol Agency. 

"We  have  a  document  which 
gives  the  standards  for  licensing, 
and  we  will  look  very  closely  at 
it,"  said  MCA  chief  executive  Dr 
Keith  Jones  at  the  launch  of  the 
publication  last  week. 

"I  am  confident  that  this  work 
[the  Bill'}  will  be  recognised  not 
only  in  the  UK  but  much  more 
widely  in  Europe.  It  will  have  an 
important  function  internation- 
ally - 1  see  it  being  of  that  quality," 
said  Dr  Jones. 

The  MCA  has  previously 
reserved  judgment  about  making 
the  BHP  an  official  document, 
because  it  contained  therapeutic 
details  in  the  monographs.  These 
are  now  contained  in  the  British 
Herbal  Compendium. 

The  1996  BHP,  published  by 
the  British  Herbal  Medicines 
Association,  provides  mono- 
graphs of  quality  standards  for 
169  herbs,  double  the  number  in 
the  1990  edition. 

Sun  E45  recall 

Crookes  Healthcare  has  recalled 
seven  batches  of  its  Sun  E45  Sun 
Block  Cream  25  after  it  was  discov- 
ered that  separation  had  occurred. 

Pharmacists  are  asked  to 
return  batches  IB,  2B,  3B,  4B,  5B, 
1C  and  ID  to  Crookes,  which  will 
offer  replacement  stock. 

In  addition,  pharmacists  are 
asked  to  check  that  Sun  E45  High 
Protection  Lotion  Factor  15  car- 
tons (hatch  IE)  do  not  contain 
Medium  Protection  Lotion  Factor 
8.  If  any  are  found,  Crookes  should 
be  notified. 

Pharmacists  with  any  queries 
should  contact  the  company  on 
0115  9688711. 


Get  your 
finger  out 
PSNC! 

Wally  Dove,  chairman  of  the 
Pharmaceutical  Services 
Negotiating  Committee,  is 
hopeful  of  a  satisfactory 
outcome  on  remuneration  for 
1996-97  after  the  Committee's 
meeting  with  Gerald  Malone, 
the  minister  of  health,  on  June 
6.  He'd  better  be,  because  my 
accountant  is  becoming  ever 
more  agitated! 

I  am  told  by  many  of  my 
learned  colleagues  that  I  must 
adapt  or  die  in  the  new  NHS, 
but  after  all  these  years  of 
conscientious  practice  in  my 
own  shop,  I  ask  why  I  should 
have  to  adapt  in  such  a 
revolutionary  manner? 

My  core  strength  of  practice 
comes  from  my  relationship 
with  my  clients  and  that  is  a 
unique  mix  of  retail  and 
professionalism.  I  am  fed  up 
with  hearing  more  and  more 
strident  calls  for  me  to  shed 
my  tawdry  image  of  slightly 
superior,  white-coated 
shopkeeper,  when  those  very 
same  shopkeepers  -  as  the 
heads  of  Boots,  Asda,  Marks  & 
Spencer,  Tesco  -  are  feted  as 
an  example  to  us  all. 

I  am  the  owner  of  a  busy, 
well  respected,  community 
pharmacy.  I  know  I  offer  a 
valued  professional  service  to 
the  community,  which 
stretches  far  beyond  the 
purely  supply  function  of 
prescription  dispensing.  My 
customers  expect  me  to  be 
always  available  for 
consultation  on  an  infinite 
variety  of  health-related  topics 
and  fully  respect  that  advice.  I 
am  proud  that  I  am  held  in 


high  esteem  within  my 
community  and  consider  my 
contribution  to  the  health  of 
the  nation  as  invaluable. 

I  also  know  that  I  am  not 
unique,  but  one  of  10,000 
similarly  practising 
community  pharmacists.  All  I 
ask  is  that,  instead  of  being 
seen  as  easy  cannon  fodder 
for  NHS  economies,  my 
contribution  is  properly 
recognised  by  a  financial 
settlement  that  will 
adequately  secure  an  essential 
professional  service. 

Mark 
delivers  up 
the  goods 

I  am  not  a  member  of 
Numark,  but  I  was  delighted 
to  read  that,  after  only  one 
year  of  trading,  it  has 
achieved  a  rebate  for  its 
members  that  exceeds  the 
management  fee  (C&D  June 
22,  p887). 

Numark  was  relaunched  on 
February  1,  1995,  and 
demanded  a  degree  of 
commitment  from  its 
members  previously 
considered  unattainable  by 
voluntary  trading 
organisations  within  the 
pharmacy  sector. 

Numark  has  achieved  a 
viable  membership  and  has 
now  declared  spectacularly 
successful  results.  Its 
members  are  obviously 
fulfilling  the  promises  of 
chairman  Terry  Norris,  and, 
even  though  it  is  an 
organisation  which  cannot 
cater  to  the  diverse  needs  of 
all  independents,  it  has 
demonstrated  the  advantages 
of  a  member-owned  co- 
operative company. 

There  is  certainly  no  better 


incentive  than  putting  your 
money  where  your  mouth  is 
and  these  results  should 
encourage  even  more 
pharmacists  to  secure  their 
commercial  futures  by 
relinquishing  a  small  degree 
of  independence  for  the 
proven  advantages  of 
corporate  trading. 

A  very  public 
retraction? 

One  of  the  most  remarkable 
sales  successes  of  this  year 
has  been  3M  Breathe  Right 
nasal  strips,  proving  that 
when  my  intuitive  buying 
technique  goes  wrong,  it  can 
go  spectacularly  wrong! 

I  now  admit  I  was  in  error 
and  admire  3M  for  a  publicity 
and  advertising  campaign  that 
has  made  a  cult  of  being 
proud  to  wear  a  plaster 
conspicuously  stretched 
across  the  bridge  of  your 
nose. 

I  am  sure  the  main  reason 
for  the  sales  success  is  that 
they  do  work,  but  being  the 
ultimate  in  fashion 
accessories  can  do  no  harm, 
and  to  reinforce  this  concept 
the  company  has  now  invited 
me  and  the  shop  girls  to  pose 
for  the  camera,  while  wearing 
Breath  Right  nasal  strips,  in 
order  to  win  £100  of  Marks  & 
Spencer  vouchers. 

I  had  hoped  that  I  could  hide 
the  C&D  advertorial  before 
Dotty  saw  it,  but,  as  usual,  she 
was  first  to  Saturday's  post 
and  now  there  is  no  stopping 
her.  Some  of  her  ideas 
concerning  the  composition  of 
the  photograph  are  a  little 
extreme  and  could  contravene 
the  Obscene  Publications  Act. 
However,  since  the 
competition  rules  are  very 
open,  I  have  agreed  she  can 
try  ...  as  long  as  I  have  the 
final  say  on  what  else  I  will  be 
wearing! 
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Restriction  on 
Epipen  lifted 


Generic  betahistine ... 

lagap  Pharmaceuticals  has 
launched  generic  betahistine 
16mg,  available  on  prescription  in 
packs  of  84  tablets  with  a  basic 
NHS  price  of  £18.03. 
Lagap  Pharmaceuticals  Ltd.  Tel: 
01420  478301. 

...  and  gliclazide 

Generic  gliclazide  80mg  tablets 
are  now  available  from  Cox 
Pharmaceuticals  in  patient  packs 
of  28  (NHS  basic  price  £3.27). 
Cox  Pharmaceuticals  Ltd.  Tel: 
01271  311200. 

Co-tenidone  tablets 

Bioglan  Laboratories  has 
launched  its  own  co-tenidone 
tablets  in  two  strengths: 
50/12.5mg  (blister  pack  of  28, 
£5.42)and  100/50mg(28,  £7.71). 
Bioglan  Laboratories  Ltd.  Tel: 
01462  438444. 

Melatonin  review 

Pharma  Nord  has  instructed  its 
solicitors  to  initiate  judicial 
review  proceedings  in  the  High 
Court  to  challenge  the  Medicines 
Control  Agency's  ban  on  the  sale 
of  melatonin  products.  Last  year, 
the  MCA  took  melatonin  products 
off  the  shelf  with  a  view  to 
reclassifying  them  as  medicinal 
products.  Pharma  Nord  promotes 
its  product,  Bio-Melatonin,  as  an 
antioxidant. 

Genital  warts 

A  new  genital  warts  patient 
information  leaflet  has  been 
launched  by  Perstorp  Pharma, 
maker  of  Warticon 
(podophyllotoxin).  The  leaflets 
carry  information  on  what  genital 
warts  are,  how  to  avoid  them  and 
how  to  treat  them.  The  condition 
is  the  most  common  sexually 
transmitted  disease,  which 
affected  more  than  85,000  people 
in  England  in  1994.  Free  copies 
are  available  from: 
Perstorp  Pharma  Ltd,  Intec  2, 
Wade  Road,  Basingstoke, 
Hampshire  RG24  8NE. 

Steroid  facts 

The  British  Lung  Foundation  is 
allaying  fears  about  steroid 
treatment  in  asthma  through  a 
patient  information  leaflet 
entitled  Steroid  treatment  for 
asthma  -  the  facts'.  The  patient 
leaflets  are  available  from: 
The  British  Lung  Foundation,  78 
Hatton  Garden,  London  EC1N 
8JR. 


Epipen,  from  ALK,  is  now  fully- 
registered  in  the  UK,  removing 
the  rest  rict  ion  of  named  patient- 
only  supply.  The  change  in  regu- 
lations makes  Epipen  the  only 
licensed  adrenaline  auto-injector 
available  in  this  country. 

It  is  used  for  immediate  intra- 
muscular sell  administration  in 
allergic  reactions  to  food,  stings 
and  bites  which  might  otherwise 
cause  anaphylactic  shock. 

High-dose  ibuprofen 
carries  high  GI  risk 

Higher  doses  of  ibuprofen  are 
associated  with  a  similar  risk  in 
serious  gastro-intestinal  compli- 
cations as  the  more  toxic  non- 
steroidal anti-inflammatories,  ac- 
cording to  a  paper  in  the  British 
Medical  Journal, 

A  review  of  the  relationship 
between  the  use  of  different 
NSAIDs  and  hospital  admissions 
for  haemorrhage  or  perforation 
found  that,  overall,  ibuprofen  was 
associated  with  the  lowest  rela- 
tive risk.  However,  the  authors 
attribute  the  low  risk  of  compli- 
cations to  the  low  doses  normally 
prescribed,  as  higher  doses  of 
ibuprofen  carried  a  similar  risk  to 
naproxen  and  indomethacin. 

Hypertension  risk 
determined  at  birth 

The  risk  of  developing  hyperten- 
sion in  adult  life  may  already  have 
been  determined  in  the  womb  by 
maternal  diet. 

A  new  study  presented  at  this 
year's  International  Society  of 
Hypertension  meeting  irr  Glas- 
gow found  that  low  birlhweighl 
baliies,  particularly  those  who 
are  short  or  thin  at  birth,  were 
more  likely  to  develop  hyperten- 
sion later  in  life. 

Maternal  diets  are  thought  to 
influence  this  trend  with  certain 
diets  -  high  carbohydrate  in  early 
pregnancy  and  low  animal  pro- 
tein in  late  pregnancy  -  possibly 
restricting  placenta  growth. 


The  product,  which  has  also 
been  repacked,  is  available  in 
two  strengths:  Epipen  Jr  Auto- 
Injector  0.15mg  (adrenaline 
1:2,000)  arrd  Epipen  Auto-Injec- 
tor 0.3mg  (adrenaline  1:1,000), 
both  with  a  basic  NHS  price  of 
S23.50. 

Administration    training  de- 
vices are  available  to  patients 
and  healthcare  professionals. 
ALK  (UK).  Tel:  01734  313200. 


MEDICAL  MATTERS 


Although  as  many  as  a  quarter  of 

:  Ilion  children  in  the  I  K  aged 

between  seven  and  15  years,  are 
migraine  sufferers,  it  is  still 
regarded  by  many  as  arr  'adult' 
problem.  Research  carried  out  by 
Migraleve  found  that  only  one  in 
eight  parents  realise  that  nug 
raine  is  common  m  children 
under  12. 

Speakers  at  a  seminar  on  child- 
hood migraine,  sponsored  by 
Pfizer  Consumer  Healthcare, 
stressed  the  ireed  to  increase 
awareness  of  the  problem,  as 
well  as  providing  parents  with 
information  which  will  enable 
them  to  help  their  child  cope. 

Dr  Anne  MacGregor,  a  neurolo- 
gist with  a  particular  interest  in 
migraine,  highlighted  menstrual 
migraine.  Migraine  affects  pie- 
pubescent  boys  and  girls  equally, 
but  increases  in  girls  as  their 
menstrual  periods  start  such 
that,  during  the  reproductive 
years,  the  female  to  male  r  atio  for 
migraine  is  3:1.  Hormonal  fluctu- 
ations associated  with  the  nor- 
mal menstrual  cycle  affect  all 
women  with  migraine.  A  minor- 
ity suffer  exclusively  from  'men- 
strual migraine',  with  attacks 
occurring  regularly  within  one  or 
two  days  of  the  start  i  >f  t  he  period 
and  al  no  other  time  of  the 
month.  These  attacks  seem  to  be 
related  to  falling  oestrogen  levels 
that  coincide  with  the  end  of  a 
monthly  cycle. 


Searle  launches  new- 
strength  Arthrotec 

Searle  has  introduced  Arthrotec 
75  tablets  (diclofenac  75mg  and 
misoprostol  200mcg)  irr  addition 
to  the  existing  presentation  of 
Arthrotec  50  (diclofenac  50mg). 

The  recommended  dose  for 
Arthrotec  75  is  one  tablet  twice 
daily  with  food.  This  provides 
200mcg  less  misoprostol,  but  the 
same  amount  of  diclofenac  as 
Arthrotec  50  on  a  three  times 
daily  regime.  This  may  offer  a  bet- 
ter therapeutic  ratio  for  certain 
patients. 

Arthrotec  75  is  available  on 
pr  escr  iption  in  blister  packs  of  60 
tablets  at  a  basic  NHS  price  of 
S17.59. 

Searle.  Tel:  01494  521124. 


However,  irr  line  with  the 
threshold  theory',  which  holds 
that  a  combination  of  factors 
builds  to  pass  a  threshold  level, 
she  suggests  that  the  menstrual 
period  may  be  a  final  trigger. 
Therefore,  avoiding  non-hor- 
monal triggers  may  be  sufficient 
to  pr  event  an  attack.  This  is  the 
approach  that  Dr'  MacGregor 
advocates,  rather  than  hormonal 
treatment. 

Most  migraine  headaches  in 
children  are  without  aura,  arrd 
unilateral  headache  is  less  com- 
mon than  in  adults,  consultant 
paediatrician  Dr  David  Symon 
told  the  seminar  group  of  school 
nurses,  pharmacists,  practice 
nurses  aird  health  visitors.  Chil- 
dren often  suffer  syndromes 
which  ar  e  variants  of  migraine  or 
related  to  migraine.  Irr  such 
cases,  vomiting  and  abdominal 
pain  are  present,  and  headache, 
if  it  is  present,  is  only  a  sec- 
ondary symptom.  The  midline 
abdominal  pain  is  so  severe  as  to 
prevent  continuation  of  normal 
activities.  Attacks  can  last  for  up 
to  two  horns. 

•  Migraleve  has  produced  a  new 
booklet,  'Childhood  migraine  -  a 
parent's  guide'.  Written  by  Dr 
Blau,  it  highlights  the  differences 
between  adult  arrd  childhood 
migraine.  Free  copies  are  avail- 
able from  the  company. 
Pfizer  Consumer  Healthcare.  Tel: 
01420  84801. 


Childhood  migraine:  an 
underestimated  problem 
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No  other  mouth  ulcer  treatment  works  like  Bioral  Gel. 

Carbenoxolone 


Most  mouth  ulcer  treatments  offer  only  pain 
relief.  Bioral  Gel  has  a  unique  formulation 
which  helps  to  speed  the  healing  of  mouth 
ulcers  as  well  as  relieving  the  pain. 


i 


Bioral  is  a  thick  setting  gel  which  forms 
a  protective  layer  over  the  ulcerated  area. 
It  reduces  inflammation  and  does  not  sting 
when  applied. 


So  for  pain  relief,  protection  and  healing,  always  recommend  Bioral. 

PRESENTATION:  Gel  containing  Carbenoxolone  Sodium  BP  2.0%  w/w.  USES:  Treatment  of  mouth  ulcers  DOSACE  AND  ADMINISTRATION:  Adults  and  children:  Apply  thickly  after  meals  and  at  bedtime, 
allowing  gel  to  remain  on  ulcer  as  long  as  possible.  For  buccal  administration  only  CONTRAINDICATIONS,  WARNINGS,  ETC.  Contraindications:  Hypersensitivity  Precautions:  Use  additional  appropriate 
therapy  if  lesion  is  infected.  Review  diagnosis  and  treatment  if  ulcer  has  not  healed  within  three  weeks  Interactions:  None  known  USE  IN  PREGNANCY  AND 
LACTATION:  Use  only  on  doctor's  advice   ADVERSE  REACTIONS:  None  known   LEGAL  CATEGORY:  P  RETAIL  PRICE:  5g  £3.55    LICENCE  NUMBER: 
PL0071  /5904  LICENCE  HOLDER:  SmithKline  Beecham  Consumer  Healthcare,  Brentford  TW8  9BD  U  K  DATE  OF  PREPARATION:  April  1 996.  Bioral  is  a  trademark. 


to  P  for  Traxam  Gel 


Following  the 
deregulation  of  felbinac, 
Whitehall  Laboratories 
is  int  roducing  Traxam 
Pain  Relief  Gel,  an  OTC 
presentation  for 
Pharmacy  sale  only. 

The  gel  is  indicated 
for  use  in  soft 
tissue  injury, 
such  as 
muscular 
aches  and 

pains,  strains       s   „ 

and 

backache.  It 
is  a  clear; 
odour-free 
gel  that  is 
both  non- 
greasy  and 
non-staining. 

The  recommended 
application  of  lin/2.5cm 
(roughly  lg)  should  be 
massaged  into  the  site  of 
pain  two  to  four  times 
daily  for  maximum 
relief.  The  total  daily 
dose  should  not  exceed 
25g,  regardless  of  the 
number  of  affected 
areas.  It  should  not  be 
used  on  broken  skin,  in 
conjunction  with 
occlusive  dressings  or 
simultaneously  to  the 


same  site  as  other 
topical  preparations.  A 
30g  tube  retails  at  £3.99 
with  an  enhanced 
margin  of  38  per  cent. 

Whitehall  believes  the 
launch  of  Traxam  Pain 
Relief  Gel  will  bring 


Traxam 

Pain  Relief  Gel 


FELBINAC 


lapsed  users  of  topical 
NSAIDs  back  into  the 
market.  It  believes  that 
consumers  ar  e  not 
aware  that  topical 
NSAIDs  can  work 
without  the  wanning 
sensation  familiar  to 
users  of  heat  rubs. 

Yellow  is  the 
predominant  colour  on 
the  packaging,  giving  it 
added  pack  distinction 
and  maximising  on-shelf 
impact.  Comprehensive 


on-pack  information 
explains  the  differences 
between  Traxam  and 
heat  nibs,  while  an  in- 
pack  leaflet  provides 
self-help  tips. 
Whitehall  has  dev- 
eloped training 
materials  for 
pharmacy 
assistants, 
including  a 
modular  dis- 
tance learning 
package  on 
the  under- 
standing and 
management 
of  musculo- 
skeletal 
injuries. 
The 

company  is  offering 
Marks  &  Spencer 
vouchers  to  encourage 
assistants  to  complete 
and  return  each  of  the 
three  training  modules. 

A  range  of  support 
material  includes  shelf 
edgers,  consumer 
educational  literature, 
counter  display  units, 
prescription  bags  and 
signing  boards. 
Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


Lactitol  goes  OTC  to  ease  reli 


Zyma  Healthcare  is 
switching  Lactitol 
from  Prescription 
only  status  to 
pharmacy  status. 

Lactitol,  an 
osmotic  laxative 
similar  to  lactulose, 
contains  lactitol 
monohydrate  in  a 
slightly  sweet 
powder  form.  One  or 
two  sachets  can  be  given 
as  a  single  daily  dose  in 
the  morning  or  sprinkled 
on  food  or  in  hot  or  cold 
drinks  in  the  evening. 
Constipation  is  relieved 
within  a  few  hours  of 
taking  the  laxative. 


Lactitol  is  available  in 
cartons  containing  ten 
sachets  (TOg  sachet, 
S1.76).  The  existing  20- 
and  50-sachet  cartons 
have  been  discontinued. 
Zyma  Healthcare.  Tel: 
01306  742800. 


Makeover  for  Setlers  Antacid 


Stafford-Miller  has 
repackaged  the  Setlers 
Antacid  range.  The  new 
look  is  designed  to 
synchronise  all  three 
variants:  Setlers  fruit, 
peppermint  and 
spearmint  flavours. 

The  packs 
communicate  Setlers' 
antacid  action  and  retain 
the  strapline  'Express 
relief  -  from  indigestion 
and  heartburn'. 

The  Setlers'  advertise- 
ment will  be  returning  to 


Unichem  introduces  customer 
loyalty  scheme  to  promote  sales 


Unichem  is  launching  a 
customer  loyalty  scheme 
to  promote  sales  of  its 
own-brand  toiletries, 
sundries  and  general 
products. 

The  scheme  works  on 
a  points  system,  whereby 
customers  collect  points 
when  they  purchase  any 
own-brand  product, 
excluding  medical  lines. 
Receipts  must  be  saved 
as  a  record  of  points 
collected  and  are 
redeemable  against 
prizes,  ranging  from 
novels  for  15  points  to  a 
telephone  radio  alarm 
dock  for  100. 

A  '( 'oiled  &  Save'  form 
is  issued  in  the  summer 
edition  ol'the  company's 
'Healthy  Times',  which 
will  be  available  in  July 
( 'onsumers  need  to  fill  in 
the  form  when  they  have 
enough  points  and  return 


it  to  Unichem,  along  with 
(heir  till  receipts.  The 
scheme  will  run  until 
December  31. 

Unichem  is  adding  to 
its  own-brand  lines  with 
two  launches  in  its 
vitamins  and  food 
supplements  range  - 
Garlic  Capsules, 
Multivitamin  &  EPO 
Capsules  -  as  well  as 
Cystitis  Relief  Sachets 
and  blackcurrant  flavour 
Rehydration  Sachets. 

The  company  has  also 
introduced  a  new  own- 
brand  shower  gel  range 
in  three  scents. 

A  special  introductory 
offer  is  running  until  July 
31,  offering  independent 
pharmacies  savings  of  up 
to  20  per  cent  off  trade 
and  up  to  53  per  cent 
POR. 

Unichem  pic.  Tel:  0181  391 
2323. 


A  stinging  statement  from  Autan 


Bayer  is  planning  a 
£500,000  advertising 
campaign  to  support  its 
Autan  insect  repellent. 

The  campaign  will 
consist  of  radio,  poster 
sites,  teletext  and 
Sunday  newspaper 
advertising. 

The  launch  of  Autan 
Fresco  Wide  Swipe 
Stick  (50ml,  £4.99),  a 
solid  balm  offering 
up  to  eight  hours  o 
protection,  will 
coincide  with 
advertising 

suppi  lit. 

Bayer  will 
continue  to 
support 

pharmacists  with 
resources,  such 
as  the  Autan  Fly 
Guide'  -  an  A5 

I  Kiel 

containing 
advice  on  how 
diseases  are  sprea< 
useful  hints  and  tips  on 


preventing  getting  bitten, 
and  a  vaccination  chart. 
Scholl  Consumer 
Products.  Tel:  01582 
482929. 


TV  screens  in  a  £750,000, 
four-week  advertising 
campaign  beginning  on 
August  1. 

To  coincide  with  the 
repackaging  and  to  act  as 
a  reminder  of  Setlers'  TV 
star',  Alan  the  indigestion 
sufferer,  new  point  of 
sale  materials,  including 
shelf  edgers  and 
open/close  signs,  are 
available  from  Stafford- 
Miller  representatives. 
Stafford-Miller  Ltd.  Tel: 
01707  331001. 

Ad  campaign  is 
a  sweet  success 

A  new  press  and  TV 
campaign  for  Hermesetas 
sweetener  is  under  way. 

The  campaign  includes 
advertising  in  men's, 
women's  and 
general  interest 
magazines,  with  a 
spend  expected  to 
exceed  £1  million. 

Intended  to 
reach  over  90  per 
cent  of  all  adults,  it 
is  estimated  that 
each  consumer  will 
see  the  Hermesetas 
1  campaign  advertised 
;il  leasl  ten  times. 

Support  for  the 
brand  will  continue 
next  year  and  feature 
a  commercial  to  be 
screened  on  Channel  4, 
GMTV  and  the  satellite 
network  in  the  new 
year. 

jenks  Group.  Tel:  01494 
442446. 
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THERE'S  NO  MORE 
EFFECTIVE  COMBINATION  THAN 
MYCIL  AND  CLOTRIMAZOLE. 


Mycil  Gold  Clotrimazole  contains  1% 
clotrimazole,  one  of  the  most  effective  athlete's 
foot  treatments  available. 

And  with  your  customers'  confidence  in 
the  Mycil  brand  name,  your  recommendation 
will  be  reassuring  as  well  as  effective. 

So  next  time  you're  looking  for  a 
treatment  that's  effective  in  more  ways  than  one, 
remember  Mycil  Gold. 

It'll  soon  show  athlete's  foot  a  clean 
pair  of  heels. 


There's  no  better  recommendation 
for  persistent  athlete's  foot 


Product  Information:  Mycil  Gold  Clotrimazole 

Topical  antifungal  cream  containing  1%  clotrimazole.  Use:  Broad-spectrum  antifungal  cream 
tor  the  treatment  of  athlete's  foot  and  other  fungal  infections  such  as  dhobie  itch,  intertrigo, 
tungal  nappy  rash  and  ringworm  Contra-indications:  hypersensitivity  to  any  of  the 
ingredients.  Precautions:  Do  not  use  in  or  near  eves    Not  recommended  for  use  in 


pregnancy  and  lactation  Dosage:  Apply  to  the  affected  area  thinly  and  evenly  2-3  times  d  uly 
Side-effects:    Rarely,   mild,   transient   burning  or  irritation   after  applying   the  cream. 
Packaging  quantities:    20g  tube.  P  (in  box)  RSP:  £2.99.  PL:  10622  0004  Licence 
Holder:  Dominion  Pharma  Ltd..  Haslemere.  Surrey  GU27  1JL    ^tfnfe^  CROOKES 
Manufactured  by:  Laleham  Healthcare  Ltd.,  Alton.  Hants  GU34  2QR    ^^JPP  HEALTHCARE 


COUNTERPOINTS 


Larkhall  Green 
Farm's  summer 
bonanza  i 

Larkhall  Green  Farm  is 
running  a  promotion 
until  September  27.  It 
includes  selected  'added  | 
value  packs'  from  the  13 
lines  in  the  Cantassimn 
and  Natural  Flow  brands. 

The  promotion  gives 
retailers  an  opportunity 
to  increase  custom  and 
take  part  in  a  graded 
incentive  scheme,  with 
the  chance  to  win  holiday 
and  Marks  &  Spencer 
cash  vouchers. 

A  £100  holiday  voucher 
will  be  awarded  to 
r  etailers  who  place 
orders  of  over  £300  (not 
including  the  Lipcote 
range)  <  >n  orders  greater 
than  £1,250,  Marks  & 
Spencer  vouchers  ar  e 
available. 

'Added  value  packs' 
offer  an  additional  bonus 
for  both  schemes:  £100 
holiday  vouchers  against 
£150  worth  of  the  special 
packs,  compared  to  £300 
worth  of  non-value  added 
packs. 

•  Larkhall  Green  Farm 
Super  Concentrated  One- 
a-Day  Garlic  tablets  are 
£5.95  for  60  tablets  (not 
as  in  C&D  June  8). 
Larkhall  Green  Farm.  Tel: 
0181  8741130. 


Major  relaunch  for  Milupa 


Free  info 


Carter-Wallace  is 
continuing  to  suppoit  its 
Discover  and  First 
Response  early  pregnancy 
tests  through  two 
initiatives.  The  Discover 
professional  pregnancy 
test  has  a  low  price  and 
attractive  return  -  £18  for 
ten  tests.  There  is  also  a 
£350,000  campaign  to  run 
from  now  until  next  spring 
in  women's  magazines. 
Carter-Wallace  Ltd.  Tel: 
01303  850661. 

First  Aid  Kits 

Sutherland  Health  is 
launching  a  range  of  First 
Aid  Kits,  which  include: 
travel  kit  (£9.99);  home  kit 
(from  £18.99);  and  office 
kit  (from  £33.49).  There  is 
an  emergency  medical  kit 
for  travel  abroad  where 
sterility  of  equipment 
cannot  be  guaranteed 
(£14.99).  Special  offers  are 
available. 

Sutherland  Health  Ltd.  Tel: 
01635  874488. 


The  Milupa  range  of 
infant  milks  is  being 
relaunched  with  new 
products,  new 
packaging  and 
positioning,  and  a  £2.5 
million  support  package. 

Although  the  Milupa 
brand  was  strongly 
associated  with 
innovation  and  quality, 
mothers  descr  ibed  it  as 
being  too  clinical  and 
lacking  warmth.  The 
new  packaging  uses 
teddy  bears  and  br  ight 
colours  to  increase 
mother  and  baby  appeal. 

Consumer  research 
also  found  that  mothers 
are  confused  by  t  he 
traditional  positioning  of 
babymilks  so  the  usage 
of  each  Milupa  babyrnilk 


is  now 
clearly  highlighted  on- 
pack.  Aptamil  with 
Milupan  now  features 
the  words  'First  Milk', 
Milumil  features  'For 
Hungrier  Iiolllefcd 
Babies'  and  Forward  is 
labelled  'Follow-On 
Milk'. 

Milupa's  range  of 
babyfoods  has  been 
restructured  into  four 
ranges:  Baby  Firsts, 
Baby  Meals,  Baby 
Cuisine  and  Baby  Chef. 

Baby  Firsts  are 
simple,  gluten-free 
recipes,  suitable  as  fir  st 
weaning  foods.  They  are 
available  in  20g  sachets 
(£0.39)  in  a  mixed 
merchandiser,  meeting 
mothers'  demand  for  a 
wide  variety  of  tastes  in 
small  portion  sizes.  Pure 


Eye-catching  new  product  range 


Fill  has  been 
appointed  as 
distributor  for 
Lens-Saver,  a  line 
of  spectacle 
products  new  to 
the  UK. 

The  range  is 
designed  to 
provide  complete 
care  for  spectacles 
of  all  types  and 
consist  of  lens 
cleaning  fluid, 
rayon  cleaning 
cloths,  repair  kit, 
nose/temple  pads 
and  hinge  rings. 

The  cleaning  fluid,  with 
spray  pump,  is  available 
in  two  sizes  -60ml 
(£2.90)  and  1 14ml  (£3.40). 
The  formula  is  alcohol- 
and  silicone-free. 

The  lint-free  cleaning 
cloths  come  in  a  booklet 
of  24  sheets  (£1.15)  and 
are  suitable  for  all  glass 
and  plastic. 

Lens-Saver  also  has  a 
range  of  spectacle  repair- 


accessories  to  solve 
problems  associated  with 
wearing  glasses, 
including  nose/temple 
pads  (eight  pieces  per 
card,  priced  at  £1.15), 
hinge  rings  (  four  pieces 
per  card,  £1.19)  and 
repair  kit  (four 
replacement  screws, 
magnifier  arrd 
screwdriver,  £3.39). 
FJH  Ltd.  Tel:  01304  210202. 


Baby  Rice  is  also 
available  in  a  lOOg  box, 
retailing  at  £1.39. 

Milupa  Baby  Meals 
(£  1  .(if) )  are  available  in 
26  varieties  of 
breakfasts,  savouries 
and  desserts,  inc  luding 
six  new  recipes. 

.Milupa  Baby  ( irisine 
(£1.69)  introduces 
babies  to  tastes  from 
around  the  world.  The 
recipes,  from  Cheese  & 
Tomato  Pizza  lo  (  hicken 
Provencal,  are  suitable 
for  babies  from  four' 
months. 

The  Baby  Chef  range 
of  Gravy  and  Cheese 
Sauce  is  intended  to 
complement  home-made 
meals  without  high  salt 
or  artificial  additives. 
Aimed  at  babies  from 
four  months  to  two 
years,  they  are  available 
in  120g  tubs  of  granules, 
retailing  at  £1.69. 

The  £2. 5m  support 
package  includes 
extensive  consumer 
advertising  in  the 
mother'  and  baby  press, 
a  sampling  campaign 
through  direct  mailing 
and  new  point  of  sale 
material. 

Milupa  Ltd.  Tel:  0181  573 
9966. 

Teenage  Fresh 
V  Fun 

Sara  Lee  is  introducing  a 
new  shower  gel  variant 
into  its  Radox 
Showerfresh  range. 

Fresh  'n'  Fun  has  a 
fresh  and  fruity 
fragrance,  colourful 
graphics  and  is  designed 
to  target  teenagers,  the 
highest  users  of  shower 
gels  in  the  UK. 

The  launch  is  expected 
to  stimulate  sales  by 
appealing  to  mothers 
shopping  on  behalf  of 
their  children. 

Radox  Showerfresh 
Fresh  'n'  Fun  (250ml, 
£1.79)  has  a  combination 
of  a  hook  and  non-drip 
cap,  available  from  July. 

The  Radox  Shower- 
fresh range  also  includes 
bigger  500ml  packs 
(£2.59)  of  the  Refreshing 
and  Reviving  variants. 
Sara  Lee  UK,  Household  & 
Personal  Care.  Tel:  01753 
523971. 


BBlonde  hair 

Jerome  Russell  BBlonde 
Hair  Lightening  Spray 
(200ml,  £2.99)  has  been 
specially  formulated  with 
lemon  and  conditioners  to 
give  natural  highlights  or 
all-over  lightening. 
Jerome  Russell  Cosmetics. 
Tel:  0181  478  7771. 

Manicare 

Manicare,  the  cosmetic 
and  nail  care  range  from 
Laughton  &  Sons,  has 
been  launched  into 
Savacentre  in  Calcot. 
Laughton  &  Sons.  Tel:  0121 
436  6633. 

'Add-Vantage' 

Vantage  is  extending  its 
toiletries  range  with  the 
addition  of  its  third  hand 
wash.  Vantage 
Antibacterial  Hand  Wash, 
available  in  outers  of  six 
(250ml,  rsp  £1.19),  will  join 
existing  lines  Aloe  Vera 
and  Evening  Primrose. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 

Gillette  reaches  for  Sky 

This  week  marks  the 
beginning  of  a  three-year 
sponsorship  deal  by 
Gillette  of  Sky  Television's 
Sports  Saturday' 
programme.  The  package 
includes  title  sponsorship, 
15-second  opening  and 
closing  credits,  along 
with  a  high-profile 
advertising  campaign  for 
Gillette  Sensor  Excel  and 
the  Gillette  Series  range. 
Gillette  UK  Ltd.  Tel:  0181 
560 1234. 

Hofels  Pearles 

Hotels  is  launching  new 
Concentrated  One-a-Day 
Ginger.  Each  pearle  is 
concentrated  from  12g  of 
fresh  ginger  root.  With  a 
recommended  price  of 
£3.49,  Hofels  Concentrated 
Ginger  is  available  now. 
Seven  Seas  Health  Care. 
Tel:  01 482  375234. 

Kevline  Kolynos 

Keyline  Brands  has  been 
appointed  distributor  lor 
Kolynos  Dental  Creams 
and  Denture  Fixatives  in 
the  UK  and  Republic  of 
Ireland.  Keyline 
anticipates  full  stock 
availability  of  all  the 
Kolynos  range  by  the  end 
of  the  month. 
Keyline  Brands  Ltd.  Tel: 
0181  893  5333. 
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or'sAPS  Quicksnap  cameras 


'iiji  is  launching  a  choice 
i  il  single-use  cameras 
using  Advanced  Photo 
System  technology. 

Fujicolor  Quicksnap 
Super  Slim  and 
Quicksnap  Super  Slim 
Flash  models  still 
maintain  the  easy  to  use, 
take  anywhere  concept, 
with  the  additional 
benefits  that  APS  brings. 

Film  is  returned  in  the 
original  cartridge, 
together  with  prints  and 
a  index  print  showing  all 
the  shots  on  the  roll. 

The  films  are 
processed  in  the  Classic- 
format,  and  can  be 
re-ordered  in  Panorama 


or  HDTV  -  the  size  of  a 
wide-screen  television. 

Both  cameras  can  be 
directly  linked  to  the 
latest  digital  technology  - 
Fujicolor  Quicksnap 
Super  Slim  film 
cart  ridges  can  be  used 
with  AP-1  photo  players 
and  AS-1  scanners  to 
view  photographs  on  TV 
and  personal  computer 
screens. 

Prices  for  the  25- 
exposure  single-use 
cameras  are  .S7.lt!)  for 
the  Super  Slim  and 
£10.99  for  the  Super  Slim 
Flash. 

Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


Breathe  sure  with  Breath  Asure 


Jerome  Russell  is 
introducing  a  new 
concept  in  breath 
freshness  to  the  I  K  with 
Breath  Asure  capsules. 

Breath  Asure,  which 
has  been  available  in  the 
US  since  1992,  will  be 
hitting  the  shelves  in  the 
UK  in  September.  The 
product  is  being 
promoted  as  an  'internal 
breath  freshener', 
working  in  the  stomac  h 
and  the  digestive  system 
rather  than  locally  in  the 
mouth. 

Fresh  breath  can  be 


achieved  within  30 
minutes  of  taking  the 
capsules  and  lasts  on 
average  for  six  hours.  It 
is  targeted  specifically  at 
fighting  bad  breath 
associated  with  foods 
with  pungent  odours, 
such  as  garlic,  onions 
and  spices.  It  is  also 
thought  to  be  effective 
against  'morning  breath'. 

The  soft  ( kosher ) 
gelatine  capsules  contain 
parsley  seed  oil  and 
sunflower  oil,  with  no 
artificial  flavours, 
colours  and 
preservatives. 

Breath  Asure  comes 
in  a  handy  flip-top  box 
(50  capsules,  £4.99)  and 
will  be  distributed  by 
Robinson  Healthcare.  It 
will  be  supported  by  a 
£600,000  advertising 
campaign  between 
September  and 
December  featuring 
'Dallas'  and  'Naked  Gun' 
actor  George  Kennedy. 
Next  year's  advertising 
spend  is  planned  at 
£1.7  million. 

Robinson  Healthcare.  Tel: 
01246  220022. 


Swains'  frames  keep  memories  alive 


Swains  International  has 
launched  a  range  of 
Memorie  Elegance 
photograph  frames 
designed  to  match  the 
HDTV  and  Panoramic 
formats  of  the  new 
Advanced  Photo  System. 

The  full  range  of  sizes 
comprises  4x6,  4x7, 4x10, 
5x5, 6x8,  8x8,  8x10, 8x12 
and  10x12in.  They  are 
available  in  a  choice  of 


Walnut  Dome,  Gold  Dome 
and  Floral  Pink  finishes. 
Supplied  with  a  hanging 
hag  and  mount  are  the 
4x6,  5x7. 6x8and8x10in 
sizes:  while  complete 
with  a  mount  is  the 
10x12in;  and  with  a 
hanging  bag  the  5x5  and 
8x8in  frames.  Prices  range 
from  £2.59  up  to  £4.49. 
Swains  International  pic. 
Tel:  01 485  533393. 


PhiMave  5000:  a 
cut  above  the  rest 


Philips  has 
launched  four 
shavers  into  the 
Philishave 
range. 

The  new 
Series  5000 
shavers  are 
based  on  a 
reflex  action 
system  and 
designed  to  follow  the 
contours  of  the  face. 

All  four  have  a  new 
cutter  and  guar  d 
formation  incorporating 
'lift  and  cut',  a  new 
rounded  shape  with 
'waisted'  rubber  side 
panels  for  comfortable 
handling  and  nine 
settings  to  vary  shaving 
closeness.  A  different 
colour  variant 
distinguishes  each 
shaver. 

Electronic  features  on 
the  top  range  HQ5890 
shaver  calculates  each 
user's  shaving  time  and 
adjusts  the  number  of 
shaves  when  it  is 

The  Wella 
Experience 

A  £5. 1  million  television 
advertising  campaign  for 
Wella  Experience  with 
Liquid  Hair  begins  July  1. 

The  marketing  spend 
being  put  behind  the 
brand  is  intended  to 
make  Wella  the  third 
major  player  within  the 
hair  care  market  . 

The  30-second  TV 
advertisement  will  make 
its  first  appearance  on 
the  ITV  net  work  during 
'Coronation  Street'. 

Aimed  at  25-45-year-old 
women,  it  takes  a  light- 
hearted  look  at  problem 
hair  and  shows  how  the 
Wella  Experience  range 
can  help  to  re-build  the 
hair's  struct  ure.  An  alter- 
native 20-second  version 
with  a  10-second  'tag-on' 
will  appear  from  October. 
This  will  highlight  Liquid 
Hair  as  the  key  ingredient 
within  the  range. 

The  brand  will  also  be 
supported  by  over  £1  in  in 
promotions  and  national 
press  advert  ising. 
Wella  Great  Britain.  Tel: 
01256  20202. 


recharged.  The  shavers 
are  charged  in  an  horn  to 
give  on  average  over  23 
days  (70  minutes)  of 
cordless  shaving  time. 

The  four  models, 
available  from  the 
beginning  of  August,  are: 

•  Philishave  HQ5890 
(purple -£159.95):  a 
rechargeable/mains 
triple  head  'lift  and  cut' 
rotary  shaver  with  nine 
settings  and  pop-up 
trimmer;  electronic 
programming;  compact 
storage  cassette;  and 
stand/wall  holder. 

•  Philishave  HQ5870 
(green -£139.95):  a 
rechargeable/mains 


model  with  electronic 
display  panel;  an  audible 
signal  and  the  figure  '20' 
on  the  panel  indicates 
when  the  shaver  needs 
recharging. 
•  Philishave  HQ5853 
(orange  -£124.95),  with 
the  same  shaving  perfor- 
|  mance  and 
'waisted'  design; 
a  display  panel 
formed  of  five 
green  LEDs,  the 
last  one  flashing 
when  the  cell 
needs  charging; 
available  with 
travel  pouch. 
•  Philishave 
HQ5850  (blue  and 
orange  -£124.95),  with 
the  same  shaving  system 
and  identical  display 
panel  to  the  HQ5853; 
available  with  travel 
pouch. 

Philips  also  has  a 
four-pack  for  the  Reflex 
Action  range  containing 
one  of  each  model. 

From  August  until 
December,  the  range  will 
be  supported  at  point  of 
sale  and  will  also  feature 
in  a  pre-Christmas 
television  advertising 
campaign. 
Philips  Home 
Appliances.  Tel:  0181  689 
2166. 


ON  TV  NEXT  WEEK 


Alka-Seltzer:  C4,  satellite 


Andrews:  All  areas 


Aquafresh  toothpaste:  All  areas 


Bazuka:  C,  CAR 


Centrum:  C4 


Colgate-Palmolive  Total  TV:  All  areas 
Colgate-Palmolive  Soft  &  Gentle:  All  areas 
Dettol  pain  relief  spray:  All  areas  except  CTV,  C4  &  TSW 
Gentle  Touch:  All  areas 

Macleans  bicarbonate  of  soda  toothpaste:  All  areas 

Mum  Botanicals:  All  areas  except  CTV  

Nicotinell  gum  (trial  pack):  STV,  B,  G,  Y,  HTV,  W,  LWT,  TT,  C4 

OdorEaters:  Y,  HTV,  W,  TT  

Pantene:  All  areas  except  GMTV 

Pepcid  AC:  U,  STV,  B,  G,  C,  HTV,  W,  LWT,  TT  

Predictor:  CAR,  GMTV  

Toepedo:  B,  G,  Y,  TT,  C4  

Wella  Experience  shampoo:  GMTV,  satellite  

The  Wrigley  Co/Sugar  Free  Brands:  All  areas 
Wrigley's  Orbit  (Improved):  All  areas  

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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Canesten*  AF  c"™159 

Clotrimazole  BP  1  % 
Clinically  proven  to  (rear 

Athlete's  Foot 


With  over  twenty  years  experience  in  the  Athlete's  Foot  market  and  a  strong  prescription  background,  who 
better  than  Canesten  to  make  your  sales  grow?  Canesten  AF  has  striking  new  packaging  and  an  active  ingredient 
which  together  with  a  £500,000  advertising  campaign  and  special  introductory  bonuses  adds  up  to  an  excellent 
business  opportunity.  As  you  would  expect  from  Bayer,  it  is  only  available  through  you,  the  pharmacist. 

Advertising  begins  in  June,  so  stock  up  now. 


Always  read  the  label.  Contains  Clotrimazole. 


ABRIDGED  PRESCRIBING  INFORMATION:  Presentation  White  cream  containing  I  tr.  Clotrimazole  BP  Uses  Treatment  of  .ill  lunn.il  -kin  infections  due  to  dermatophytes,  yeasts,  moulds  and  other  lungi  These  include  athlete   fungal  napp> 

rash,  candidal  vulvitis  and  candidal  balanitis  Dosage  and  Adminislration  Apply  thinly  and  evenly  to  the  affected  area  two  or  three  times  daily  and  nib  gently  Continue  lor  .it  least  one  month  tor  clermatuphy  te  infections  or  tor  .it  least  two  wee  k-  tor 
candidal  infections  Contra-indications  Hypersensitivity  to  clotrimazole  Side  Effects  Rarely  local  mild  burning  or  irritation  immediately  alter  applying  the  cream  Hypersensitivity  reactions  may  occur  Use  in  Pregnancy  It  is  recommended  lli.it 
<_  lotrimazole  should  be  used  in  pregnancy  only  when  considered  necessary  by  the  clinician  Legal  Category  1'  Package  Quantities  and  Basic  NHS  Cost  11  S2  per  Isg  tube-  Product  Licence  Number  PL0010/OOI6R  turther  information  available  from: 
flayer  pic  Pharmaceutical  Division.  Bayer  House.  Strawberry  Hill,  Newbury.  Berkshire  RC.I4  1|A  Telephone  01635  5»J  NM  Date  of  preparation:  April  IOT6  ©Registered  trademark  ot  Bay  er  AG  B.iver  and  -p-  ire  trademarks  ol  Bayer  AC 
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Afka  Seltzer  starts  a  new 
national  TV  advertising 
campaign  on  July  I, 
which  will  screen  for  four 
weeks  with  a  total  spend 
of  5750,(100. 

The  Greek  Urn' 
advertisement  depicts  the 
worst  ingredients  of 
holiday  indulgence  being 
thrown  together,  and 
highlights  the  necessity  of 
taking  precautionary 
medicines  to  help  avoid 
the  consequences. 

Alka-Seltzer  is  available 
in  both  original  and 
lemon  flavour  in  packs  of 
12  (£1.85)  and  30  (£2.99) 
tablets. 

•  Alka  Seltzer's  share  in 
pharmacy  is  33.5  per  cent 
(Nielsen.  March/April), 
following  a  Christmas 
period  where  the  product 
again  took  the  number  one 
position  in  the  market. 
Bayer  pic.  Pharma- 
ceutical Business  Group. 
Tel:  01635  563000. 


Sleek  new  look 
for  Palmer's 
Body  Oil 


Palmer's  Cocoa  Butter 
Formula  Moisturising 
Body  Oil  has  been 
repackaged  to  feature 
new  graphics  and 
bottle  design,  and  a 
flip-top  cap. 

The  contents  have 
been  increased  from 
236ml  to  250ml, 
while  the  price 
remains  unchanged 
at  £3.99. 

The  relaunch  will 
be  supported  by 
full-page  colour 
advertising  in 
women's  magazines 
over  the  forthcoming 
months. 


Blue  perfume  from  paradise 


Blue  Paradise  is  a  new 
fragrance  line  for  women 
from  MCM  Parfums. 

Available  from  the  end 
of  the  month,  it  is  derived 
from  a  combination  of 
fruity,  floral  and  Oriental 
notes.  The  top  note  is 
derived  from  elements  of 
pineapple,  cassis  and 
peach;  the  bouquet  is 
freesia,  narcissus  and 
jasmine;  while  the  base 
is  marked  by  woody, 
amber  notes  of  sandal 
wood  and  musk. 


Presented  in  a  white 
bottle  with  an  opaque  top, 
the  range  comprises  eau 
de  parfum  natural  spray 
(30ml,  £19.50;  50ml,  £34; 
and  100ml,  £44.50), 
sensitive  body  lotion 
(200ml,  £22.50),  clear  bath 
and  shower  gel  (200ml, 
£18)  and  bath  soap  (150ml, 
£13). 

Blue  Paradise  is 
available  direct  from: 
The  Perfume  and  Beauty 
Partnership  Ltd.  Tel:  01483 
282486. 


Givenchy  introduces  new  fragrance 


Givenchy  is  to  spend 
over  £2  million  on  its 
biggest -ever  perfume 
launch  for  female 
fragrance  <  »rganza. 

Il  will  be  introduced  on 
September  2  and  w  ill  be 
backed  by  TV  coverage, 
advertising  in  glossy 
women's  magazines  and 
a  marketing  campaign  lo 
im  hide  Com  million 
samples. 

The  fragrance  has  a 
blend  of  floral  and  spicy 
noles,  incorporating  sap, 
honeysuckle,  ylang  ylang, 
tuberose,  gardenia,  iris 
and  vanilla;  with  notes  of 
amber,  mace,  nutmeg, 
cedar,  guaiacum  wood 
and  sandalwood. 


Organza  is  available  in: 
can  de  parfum  spray 
(50ml,  £38  and  100ml, 
£57),  eau  de  parfum 
(50ml,  £35  and  100ml, 
£53),  parfum  ( 10ml,  £74 
and  30ml,  £150). 

It  will  be  presented  in  a 
sculptured  bottle  with  a 
box  scripted  with 
'( h'ganza'  in  black 
lettering. 

Givenchy  will  maintain 
its  advertising  spend  on 
its  previous  best-seller, 
Amarige,  with 
approximately  Sim  going 
to  prevent  ( )rganza 
eating  into  its  market 
share. 

Parfums  Givenchy  Ltd. 
Tel:  01 932  245111. 


ET  Browne  (UK) 
Ltd.  Tel:  0181  544  7000. 


UK  launch  for 
unisex  fragrance 

Donna  Uomo  is  a  new 
unisex  fragrance  by  Milan 
designer  Lilian  Barony. 

Now  available  in  the 
UK  from  selected 
pharmacists  nationwide, 
the  perfume  is  a  light 
fragrance  consisting  of 
top  notes  of  lime  over 
undertones  of  nutmeg, 
ginger  and  green  tea. 

There  are  four  products 
in  the  range:  eau  de  toilette 
natural  spray  (50ml,  S12.A5 
and  1 00ml,  £20.75),  shower 
gel  (200ml,  £8.25),  body 
lotion  (200ml,  £8.25)  and 
deodorant  stick  (75ml, 
£6.75). 

Ragdale  Industries.  Tel: 
01462  482509. 


Ultimate  duster 
from  Ultraglow 

Ultraglow  has  introduced 
the  I  Utimate  Duster 
Brush  (£6.95),  which  it 
claims  is  "the  only  make- 
up accessory  you  need". 
Made  from  the  finest- 
quality  natural  hair,  it 
<  an  be  used  as  an  all- 
over  duster  for  bronzing 
powder,  translucent 
powder  and  blusher. 

A  retractable  case 
makes  it  easy  to  carry 
around  and  freshen  make- 
up at  any  time. 


Also  available  from 
Ultraglow  is  Complexsun 
UV  (£11.95),  a  bronzing 
powder  suitable  for  all 
skin  types.  The 
fragrance-free,  demi- 
matte  pressed  powder 
also  includes  UV  filters 
(SPF  5  and  three  star 
UVA  rating). 

A  combination  of 
vitamin  E  and  liposomes 
provides  protection  from 
free  radical  damage, 
while  panthenol 
provitamin  B5  works  on 
an  encapsulated  time 
release  system. 
Ultraglow  Cosmetics  Ltd. 
Tel:  01 206  862762. 


Captivating  contours  from  Dior 


Christian  Dior  is  intro- 
ducing Capture  Contour 
De  l'Oeil  for  puffiness  of 
the  under-eye  cir  cles. 

Aimed  at  preventing 
shadows  and  signs  of 
tiredness,  the  gel- 
emulsion  contains 
liposomes,  which  are 
applied  around  the  eye 


and  penetrate  into  the 
skin  by  gentle  patting. 
The  applicator  tube 
(15ml,  £26),  available 
from  September  -!,  gives 
precise  dosage  of  the 
product  and  is  safe  to  use 
on  sensitive  eyes. 
Couture  Marketing  Ltd. 
Tel:  01455  272322. 


Oil  of  Ulay's  new  TV/press  campaign 


Procter  &  Gamble  is 
continuing  its  advertising 
support  for  Oil  of  Ulay's 
Anti-1  A'  Daily  Moisturiser. 

The  £1.7  million 
campaign  focuses  on 
premature  ageing  caused 
by  exposure  to  UV  rays. 
TV  and  press  advertising, 
sachet  sampling  and 
advertorials  in  selected 
women's  magazines  will 
start  in  July. 


The  moisturiser  (50ml 
cream  and  100ml  fluid, 
both  £5.99)  has  been 
formulated  to  combine 
Ulay  moist  urisers  and 
SPF  15  UV  filters,  which 
can  screen  over  90  per 
cent  of  thi'  most 
damaging  UV  rays  present 
in  ordinary  daylight . 
Procter  &  Gamble 
(Cosmetic  &  Fragrances) 
Ltd.  Tel:  01932  896000. 


Instant  refreshment  from  L'Oreal 


L'Oreal  Plenitude  has 
launched  Vitrei  Natural 
Mineral  Water  Misting 
Spray  to  refresh  and 
hydrate  the  skin. 

The  spray,  containing 
zinc,  iron,  potassium, 
copper,  magnesium  and 


calcium,  is  applied  to  the 
face  and  neck. 

The  125ml  spray  is 
currently  at  an 
introductory  price  of  £3.99 
until  October,  when  it  will 
be  increased  to  £4.49. 
L'Oreal.  Tel:  0161  6551400. 


Latest  compact  foundation  is  simply  a  powder 


Procter  &  Gamble  is 
launching  a  new  powder 
compact  t  o  join  the 
existing  range  of  Cover 
Girl  cosmetics. 

Simply  Powder  Found- 
ation is  a  pressed  powder 
giving  the  coverage  of  a 
liquid  foundation  with  the 
lightness  of  a  pow  der. 

It  combines  two 
differcnl  silicone  tali 
types-one  fine  and  one 
coarse  -  and  added 
emollients  lo  aid  in  its 


smooth  application. 

Available  from  the 
beginning  of  September, 
Cover  Girl  Simply 
Powder  Foundation  ( 12g, 
Mi  il!))  is  packaged  in  a 
grey  compact  and  conies 
in  shades  of  Simply 
Nude,  Natural,  Ivory  and 
Beige.  An  introductory 
price  of  £5.49  will  apply 
fi  >i  l  he  first  four  weeks. 
Procters  Gamble 
(Cosmetic  &  Fragrances) 
Ltd.  Tel:  01932  896000. 
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Traxam 


Clear 
Odour-Free 
Gel 


r 


Pa/n  Relief  Gel 

Powerful,  penetrating  relief  from 
muscular  aches,  pains  and  backache 


%j  Comprehensive  counter  assistant  training  programme 
%j  Pharmacy  orientated  support  package 
%j  Rewarding  margin 

Now  available  from  your  wholesaler 
or  call  Whitehall  Customer  Services  on  01628  669011  ext.  4306. 
Or  contact  your  local  Whitehall  Representative  for  further  details. 


*  Trade  Mark 

Whitehall  Laboratories,  Huntercombe  Lane  South,  Taplow,  Maidenhead.  Berkshire,  SL6  OPH 
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int  of  success 


fen  South 
Humberside's  needle 
exchange  services  went 
out  to  tender,  community 
pharmacists  in  the  area 
formed  the  Freelance 
Group  and  won  the 
contract.  Rod  Tucker 
explains  the  background 
to  this  unique 
organisation 

Many  people  may  not 
be  aware  that  a  phar- 
macy-based needle 
exchange  was  one  of 
the  1")  pilot  sc  hemes 
established  by  the  UK  Govern- 
ment in  1087.  Before  then,  phar- 
macists had  been  prevented 
from  selling  syringes  to  sus- 
pected ding  addicts  by  a  Royal 
Pharmaceutical  Society  <  ouncil 
statement  in  1982,  although 
some  continued  to  supply  inject- 
ing equipment. 

In  1986,  a  scheme  in  which 
pharmacists  distributed  free  nee- 
dles, syringes  and  a  packet  of 
condoms  was  established  in  Liv- 
erpool'. Although,  at  the  time, 
the  sale  of  syringes  by  pharma- 
cists was  criticised',  the  preva- 
lence of  HIV  in  Edinburgh  was 
attributed  to  the  reluctance  on 
the  part  of  pharmacists  to  supply 
addicts  with  clean  syringes'. 

In  1986,  in  response  to  the 
growing  problem  of  HIV,  the 
Society  lifted  the  restr  iction  and 
issued  guidelines  on  exchange 
schemes'  The  potential  role  of 
the  pharmacist  in  HIV  prevention 
measures  has  been  encouraged  ' 
arrd  in  1993  air  Advisory  Council 
for  the  Misuse  of  Drugs  (ACDM) 
report'1  suggcsled  thai  pharma- 
cists should  "increase  their  level 
of  involvement  iir  needle  arrd 
syringe  exchange  schemes". 
Today,  the  PSNC  reports  that 
there  are  more  than  60  FIISAs 
that  operate  some  form  of 
exchange  scheme'. 

Twin  schemes 

The  rreedle  exchange  services  in 
South  Humbcrside  were  organ- 
ised as  two  separate  schemes. 
The  Grimsby  scheme  was 
launched  in  May,  1992,  and  co- 
ordinated by  the  Grimsby  Health 
Authority.  The  Scunthorpe 
scheme  began  in  November, 
1992,  and  was  managed  by  the 
HIV  prevention  coordinator  at 
United  Health,  the  South  Hum- 
berside  Health  Authority. 


In  1993,  United  Health  put  the 
needle  exchange  services  out  to 
tender'.  A  number  of  people, 
including  pharmacists  who  were 
managing  the  busiest  exchange 
sites  in  Grimsby  arrd  Scunthorpe, 
formed  the  Freelance  Group  to 
tender  for  the  contract. 

The  service  specification 
required  that  we  provide  the  pur- 
chasing authority  with  quarterly 
reports,  although  the  main  remit 
was  to  incr  ease  the  number  of 
exchange  outlets. 

Today,  the  scheme  is  managed 
by  myself  and  one  of  the  original 
pharmacists,  Tim  Coltinghanr, 
and  Freelance  is  now  a  limited 
company.  There  are  16  exchange 
sites,  13  community  pharmacies, 
nine  in  the  Scunthorpe  area. 

We  ar  e  not  aware  of  any  other 
pharmacy-based  schemes  which 
ar  e  run  solely  by  community  phar- 
macists. We  have  overall  control 
of  the  exchange  service  provision 
throughout  the  South  Humbcr- 
side region.  My  r  ole  is  more  con- 
cerned with  information  services, 
which  involves  maintaining  the 
exchange  database  and  compiling 
the  statistical  reports  on  Hie 
scheme's  use,  producing  regular 
pharmacist  and  client  newslet- 


ters, and  any  resear  ch  surveys  we 
conduct  with  both  exchange 
clients  and  pharmacists. 

Each  of  the  exchange  sites 
obtains  pre-packed  injecting 
equipment  from  either  Scun- 
thorpe or  Grimsby  hospitals, 
although  we  do  have  storage 
space  in  hold  stock  iii  case  there 
are  problems  with  supplies. 

There  are  four  packs,  contain- 
ing either  ten  lml  syringes,  five 
2ml  syringes,  five  5ml  syringes  or 
four  10ml  syringes.  Each  pack 
contains  sterets,  a  leaflet  on  how 
to  use  the  exchange  scheme  and 
other  exchange  sites  in  the  area, 
a  condom  and  a  black  burnbin, 
which  is  used  to  dispose  of  used 
needles. 

(  Hirer  needles,  such  as  the  one 
and  a  half-inch  green  and  one 
and  a  quarter-inch  blue,  are 
included  in  all  but  the  lml  pack 
because  many  people  inject  into 
their  groin  area,  intramuscularly 
(eg  steroid  users)  or  are  pre- 
scribed methadone  ampoules,  so 
need  the  larger-size  needles. 

In  the  original  Scunthorpe 
scheme,  the  exchange  packs 
were  colour-coded  and  the  same 
client  visit  forms  were  used  in 
both  Grimsby  arrd  Scunthorpe. 


While  sorrre  sites  only  offer 
clients  a  choice  of  pack,  several 
sites  provide  what  amounts  to  a 
full  'pick  n'  mix  system  in 
response  to  requests  from  the 
clients  themselves. 

All  clients  must  be  registered, 
which  involves  providing  infor- 
mation such  as  age,  sex,  initials 
and  current  drag  use,  although 
only  injected  drugs  are  recorded. 
The  clients  are  given  a  key-fob 
with  a  unique  registration  num- 
ber. They  also  receive  a  letter  of 
introduction  to  the  scheme, 
which  encourages  them  to  return 
equipment,  explains  a  few  basic 
house  rules  and  includes  a  nee- 
dle clipper  and  a  copy  of  the 
What  Works?  booklet".  Clients 
must  show  their  key-fob  or  quote 
their  registration  number  when 
requesting  equipment.  Although 
nol  encouraged,  some  clients 
collect  for  others  and,  where 
possible,  the  pharmacists  will  try 
to  register  as  many  different 
clients  as  possible. 

Each  pharmacist  has  an  infor- 
mation pack  explaining  how  to 
register  clients  and  the  Free- 
lance Group's  protocol.  It  also 
gives  guidance  on  providirrg 
equipment  to  people  imder  16 
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and  a  copy  of  our  Health  and 
Safety  policy. 

There  are  no  strict  rules  on  the 
amount  of  equipment  that  can  be 
issued.  Clients  are  normally 
required  to  return  equipment 
before  large  supplies  can  be 
given,  although  this  is  flexible.  It 
is  important  fci  the  pharmacist 
to  get  to  know  the  clients  as  this 
can  improve  the  rate  of  return. 

Pharmacists'  payment  for  pro- 
viding the  scheme  consists  of 
two  parts:  an  annual  retainer  for 
providing  the  service,  which  is 
paid  irrespective  of  the  number 
of  clients  they  see.  The  retainer 
is  £200  with  a  three-tiered  client 
visit  fee:  50p  for  the  first  client 
visits,  rising  to  SI. 25  and  then  to 
SI. 75  if  there  are  more  than  200 
client  visits. 

Client  characteristics 

In  the  Grimsby  district  at  the  end 
of  last  year,  there 
were  474  clients 
registered  with  the 
scheme,  including 
89  re-regist  rations. 
For  the  Grimsby 
sample,  the  average 
age  is  27.01  +/-  7.50, 
with  the  average 
age  of  males  being 
2(5.98  +/-  7.30  and 
the  average  age  of 
females  being  27.28 
+/-  3.74.  The  age 
range  is  15  to  61. 
Although  the  data  on  client  ages 
is  not  available  for  every  client, 
most  are  between  21  and  30 
years  old.  The  male: female  ratio 
in  Grimsby  is  approximately  7:1 
In  the  Scunthorpe  and  Goole 
district,  there  were  795  regis- 
tered clients,  including  44  re-reg- 
istrations. The  average  age  of  the 
sample  is  20.22  +/-  6.26  with  an 
average  age  of  males  of  26.31  +/- 
6.22  and  an  average  age  of 
females  of  25.86  +/-  6.39.  The  age 
range  is  15  to  52  and  the  age  dis- 
tribution  is  similar  to  Grimsby. 


pharmacists  to  get ; 
to  know  clients  as 
this  can  improve 
the  rate  of  return 


The  male: female  ratio  is  about 
4:1 

Although  Scunthorpe  and 
Grimsby  are  only  about  30  miles 
apart,  there  are  differences  in  the 
substances  misused  in  each  area. 
In  the  Scunthorpe  distr  ict ,  hen  >in 
is  the  main  drug,  with  a  small 
number  of  clients  who  report 
injecting  diconal,  morphine  (ie 
MST  tablets  and  Cyclimorph) 
and  crack  (or  coc  aine). 

Steroid  users 

Other  drugs  include  teniazepanr 
and  temgesic,  although  use  of 
these  drugs  appears  to  be 
uncommon.  There  arc  also  an 
increasing  number  of  anabolic- 
steroid  users  coining  forward  to 
use  the  service,  many  to  request 
information  about  steroids.  In 
response  to  this,  we  are  produc- 
ing a  regular  steroid  newsletter, 
addressing  issues  related  to 
steroid  use. 

In  contrast, 
in  the  Grim- 
sby district, 
ihetamine 
is  the  main 
drug  misus- 
ed. Neverthe- 
less, I  here  are 
more  clients 
inject  irrg  oral 
drugs  and  at 
least  33  poly- 
drug  users  - 
classed  as 
those  who  report  injecting  three 
or  more  drugs.  Other  drugs 
injected  include  Pallium, 
lorazepam  and  nubain  (by  an 
anabolic  steroid  user).  The 
source  of  the  oral  drugs  is 
unclear,  although  it  is  suspected 
that  many  clients  obtain  them  on 
prescription. 

Measure  of  success 

In  the  early  part  of  1995,  an  inde- 
pendent evaluation  of  the  Free- 
lance Group  was  carried  out, 
which  concluded  that  "the  Free- 
lance Group  can  be  consider  ed 
to  have  been  a  r  emarkable  suc- 
cess'"1. In  addition  to  this,  in 
August,  a  Dr  ug  Advisory  Service 
(DAS)  report  on  services  for 
problem  drug  users  in  the 
Grimsby  and  Scunthorpe  Health 
District  listed  the  community 
pharmacy-based  syringe  and 
needle  exchange  scheme  oper- 
ated by  Freelance  under  "com- 
mendable features,  exceptional 
and  applicable  elsewhere""1. 

We  measure  the  success  of  the 
scheme  using  a  number  of  differ- 
ent performance  indicators.  The 
primary  indic  ator  of  success  is 
the  overall  exchange  rate,  which 
has  been  high  in  both  areas  for 
each  of  the  four  quarters  last 
year.  While  the  exchange  rate  is  a 
simple,  but  effective,  indicator  of 
the  equipment  returned,  it  is  also 
important  to  consider  both  the 
number  of  different  clients  who 
use  the  service  and  frequency 


with  which  they  make  contact 
with  the  service. 

The  service  contacts  an  aver- 
age of  220  different  clients  per 
month  with  around  44  new 
clients  registered  each  month 
The  pattern  of  visits  between  the 
two  areas  is  remarkably  similar, 
with  most  clients  making 
between  one  and  five  visiis. 

In  the  Grimsby  district,  to  the 
end  of  last  year,  there  were  3,647 
visits  made  by  437  different 
clients.  In  addition,  there  were 
1,830  visits  made  by  240  differenl 
clients  to  return  used  equipment. 
In  other  words,  50.2  per  cent  of 
the  visits  involved  the  return  ol 
used  equipment  and  54.9  per 
cent  of  those  clients  who  used 
the  service  returned  equipment 

In  the  Scunthorpe  distric  t .  dur 
ing  the  same  period,  there  were 
9,720  visits  made  by  640  different 
clients  and  3,959  visiis  made  by 
390  different  clients  to  return 
used  equipment.  Similarly,  40.7 
per  cent  of  visits  involved  the 
return  of  equipment  and  60.9  pei 
cenl  of  visiting  clients  returned 
equipment. 

When  we  began  the  scheme, 
we  were  anxious  about  how  well 
it  would  perform,  whether  or  n< it 
clients  could  be  retained  and, 
most  importantly,  if  we  could 
manage  to  operate  the  sc  heme 
ourselves.  After  two  years,  we 
know  that  such  goals  are  achiev- 
able and  we  have  recently 
renewed  our  contract  with  (he 
Health  Authority.  Each  month 
the  scheme  continues  to  attrac  t 
new  clients.  Because  drug  mis- 
use information  is  collected,  we 
are  sooir  aware  of  any  changes  in 
our  area,  allowing  us  to  target 
particular  groups  with  specific- 
information.  We  also  conduct 
annual  confidential  client  ques- 
tionnaires", which  provide  feed- 
back on  what  the  clients  think  of 
the  scheme  and  how  they  feel  it 
could  be  improved. 

One  problem  we  have  had  is 
pharmacist  recruitment.  In  sur- 
veys, many  pharmacists,  while 
expressing  empathy  with  the 
concept  of  harm  reduction  and 
support  for  the  role  of  commu- 
nity pharmacists  in  ch  ug  misuse, 
are  not  prepared  to  join  the 
exchange  scheme.  The  reasons 
are  varied  and  range  from  previ- 
ous bad  experiences  with 
addicts  to  fear  that  addicts  will 
resort  to  shoplifting  and  have  an 
adverse  effect  on  many  of  the 
pharmacist's  regular'  customers. 

While  these  anxieties  are  justi- 
fied, in  practice  most  of  the  phar- 
macists have  had  little  trouble 
and  some  have  commented  on 
how  their  addict  customers  are 
sometimes  better  behaved  than 
some  of  the  regulars!  Only  one 
exchange  site  has  closed  since 
we  took  over  managing  the 
scheme,  clue  mainly  to  the  low- 
level  of  returns  and  the  fact  that 
used  syringes  were  being  dis- 


carded in  a  disused  garage  next 
door  to  tin-  pharmacy. 

Experience  has  laugh!  us  thai 
if  pharmacists  w  ish  to  prov  ide  a 
particular  serv  ice,  they  w  ill  need 
to  convince  the  purchasing 
authority  that  they  are  mosl 

suited  to  provide  that  service. 
This  involves  a  carefully  struc- 
tured appr<  >ach  to  the  tendei  ing 
process  with  an  appreciation  of 
the  overall  costs  involved  and 
any  allowances  I'or  future  pro- 
jected growth. 

If  there  is  anybody  who  would 
like  to  Know  more  about  out 
scheme  or  if  they  are  interested 
in  establishing  a  similai  scheme 
m  theii  own  area,  we  would  be 
happy  to  provide  them  with  fui 
ther  information.  Feel  free  to 
contact  me  at  Freelance  Needle 
Exchange  Ltd,  c/o  (Nottingham 
Chemist,  342  Wellington  Street, 
Grimsby,  South  Humberside, 
DN32  7JR. 

The  author  is  a  director  of  Free- 
lance Needle  Exchange  Ltd  and 
a  community  pharmacist  in 
Cleethorpes,  South  Humberside. 
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OTC  training  scheme 
GPs  taken  up  by  29  HAs 


The  Proprietary 
Association  of  Great 
Britain's  strategic  plan 
to  develop  the  OTC 
medicines  industry  is 
now  four  years  old,  "and 
we  are  beginning  to  see 
progress",  president  Dr 
Alan  Raymond  told 
members  at  last  week's 
annual  meeting 

The  ( >T( '  training  programme 
launched  by  the  Proprietary 
Association  of  Great  Britain  in 
April  this  year  for  CPs,  using 
pharmacists  as  tutors,  has 
already  been  taken  up  by  129 
health  authorities. 

This  and  other  initiatives  are 
changing  the  way  doctors  view 
OTC'  medicines,  according  to  Dr 
Raymond.  "If  we  are  going  to 
empower  the  consumer  to  self- 
medicate,  a  key  driver  is  the  GP." 


Leading  players: 
OTC  market  share  (%) 


Smithklme  Beecham  12.1 

Warner  Wellcome  Glaxo  10.1 

Reckitt  &  Colman  6.1 

Boots  Healthcare  6.0 

Roche  4.9 

American  Home  Products  4.4 

Novartis  4.2 

Seven  Seas  4.0 

Seton  Healthcare  3.1 

Procters  Gamble  2.9 


Doctors  are  beginning  to 
appreciate  t  hat  ( >TCs  can  save 
them  lime  and  their  patients 
money.  The  average  cost  of  an 
OTC  medicine  is  £2.03,  com- 
pared to  the  £5.50  script  charge. 

The  change  in  consumer 
habits  is  being  encouraged  by 
Government,  using  the  same 
marketing  methods  as  industry. 
The  Health  Education  Authority 
has  used  television  advertising  to 
push  the  folic  acid  message.  A 
Department  of  Health  commer- 


cial in  Northern  Ireland  used  the 
catchline:  "Why  do  they  always 
expect  prescriptions  for  minor 
illnesses?  Talk  to  your  doctor  or 
pharmacist."  The  advert  had  a  55 
per  cent  recall  among  viewers 
(71  per  cent  when  prompted), 
and  60  per  cent  of  viewers  under- 
stood the  message  it  was  putting 
across. 

"Doctors  iki  longer  regard 
OTCs  as  second  c  lass  medicine 
but  as  a  valid  optional  treatment 
choice.  Consumers  have  always 
viewed  OTC  as  first-line  therapy 
and  pharmacists  need  them,  pro- 
fessionally and  commercially," 
said  Dr  Raymond 

Drivers  in  the  OTC  market  pre- 
1992  were  few.  In  1993,  all  that 
changed  with  the  fast-track  POM 
to  P  process.  Coincidentally,  it 
was  the  year  that  consolidation 
within  the  pharmaceul  ical  indus- 
try started  in  a  big  way. 

Every  major  prescription  drug 
company  now  has  an  OTC  part- 
ner. Since  1993,  there  has  been 
$104  billion  invested  in  taking  Rx 


products  OTC,  said  Dr  Raymond. 

Consolidation  has  seen  ten 
companies  taking  58  per  cent  of 
the  UK  OTC  market.  "There  is 
now  investment  in  the  mar  ket  to 
an  extent  that  has  not  been  seen 
for  many  years, "  commented  Dr 
Raymond. 

The  Government  has  been  a 
partner  for  change  in  the  OTC 
market.  The  UK  now  offers  one 
of  the  most  favourable  regula- 
tory climates  to  operate  world- 
wide, he  believed.  The  'Health  of 
the  Nation'  initiative  has  pro- 
vided a  framework  for  better 
health,  while  the  NHS  reorgani- 
sation has  empowered  doctors 
locally. 

"It  is  very  encouraging  to  see 
the  way  the  pharmacy  profession 
has  seized  the  initiative,  and  has 
clearly  identified  the  importance 
of  its  role  in  self-medication," 
said  Dr  Raymond. 

Fundamental  to  expanding  the 
( )T( '  market  and  driving  volume 
growth  has  been  the  ability  to 
extend  the  indications  for  which 
products  could  be  supplied  <  )TC. 


New  OTC  indications 
since  1994 


Treatment  of  baldness 
Treatment  of  eczema 
Temporary  sleeplessness 
Vaginal  candidasis 
Irritable  bowel  syndrome 
Arthritic  pain 

Prevention  of  neural  tube  defects 


Public  health  a  priority  for 
next  Labour  Government 


An  incoming  Labour'  Govern- 
ment plans  to  appoint  a  minister 
for  public  health,  shadow  health 
secretar  y  Henry  McLeish  t  old  t  he 
PAGB  last  week.  It  will  also 
establish  a  Food  Commission. 

"If  we  are  going  to  take  patient- 
centred  services  seriously,  we 
have  got  to  address  the  issues. 
We  need  something  at  national 
level  which  is  catalytic  and  will 
build  bridges,"  he  told  the  Asso- 
ciation's annual  meeting. 


Prior  ities  for  Labour  would  be 
a  review  of  all  Government  agen- 
cies involved  in  health  educa- 
tion, and  of  the  "informal  but 
under-utilised"  avenues  of  health 
education  for  childr  en. 

A  distinguished  panel  assem- 
bled for  a  question  and  answer' 
session  agreed  that  it  was  up  to 
Government  to  lake  the  lead  in 
promoting  partnerships  in  pri- 
mary care  and  developing  the 
effective  use  of  <  >TC  medicines. 


Question  time  with  (left  to  right)  PAGB  director  Sheila  Kelly;  Dr  James 
Kennedy,  Chelsea  and  Westminster  Hospital;  Royal  Pharmaceutical 
Society  council  member  Anne  Lewis;  Henry  McLeish,  shadow  health 
minister;  and  Steve  Harris  of  the  Consumers'  Association 


The  health  minister,  Gerald  Malone  (right),  with  PAGB  president  Dr 
Alan  Raymond  of  Reckitt  &  Colman  and  PAGB  director  Sheila  Kelly 


PAGB  director  Sheila  Kelly 
commented  that  the  'Health  of 
the  Nation'  initiative  launched 


three  years  ago  seemed  to  have 
run  out  of  steam.  "Did  we  expect 
too  much'.'"  she  wondered. 


In  partnership  across  the  great  professional  divide 


Part  nerships  across  profession- 
al divides  are  increasing,  and 
the  Department  of  Health's  poli- 
cies are  designed  to  reinforce 
progress  in  that  direction,  said 
health  minister  Gerald  Malone. 

"The  role  that  self-adminis- 
tered medication  plays  is  going  to 
be  increasingly  important,"  he 
told  OTC  medicine  manufactur- 
ers last  Thursday. 


"We  are  very  keen  to  promote 
the  role  of  the  community  phar  - 
macist and  develop  it  in  a  mean- 
ingful way,  so  that  an  additional 
range  of  messages  can  be  put 
across  to  the  public." 

The  Doll  is  keen  to  allow  the 
public  as  much  access  as  possi- 
ble to  beneficial  medicines,  said 
Mr'  Malone,  reaffirming  his  com- 
mitment to  POM  to  P  switches. 
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Advertisement  Feature 


Prepare  for  problems 
in  paradise 


Azure  skies,  silver  sea, 
brilliant  sun  and 
golden  sand  -  or 
insect  bites, 
diarrhoea,  sickness 
and  sunburn.  A 
summer  holiday  can  supply  all 
these  things  and  more  besides! 

Foreign  holidays  present 
pharmacies  with  one  of  the  best 
sales  opport  unities  of  the  year,  as 
holidaymakers  cany  out  their  pre- 
travel  holiday  'shop'. 

Because  so  many  holiday  health 
essentials  carry  a  P  licence, 
holidaymakers  will  come  to  the 
pharmacy  counter  -  a  situation 
pharmacists  and  assistants  can  use 
to  cross-sell  and  ensure  the  whole 
holiday  shop  is  done  in  the 
pharmacy  rat  her  than  at  other 
competing  outlets. 

By  the  time  they  visit  the 
pharmacy,  at-risk  travellers  should 
have  already  been  immunised 
against  any  infectious  diseases. 
However,  there  are  still  many  areas 
where  health  advice  can  come  in 
very  useful,  bot  h  for  adventurous 
travellers  and  families  seeking  the 
sun. 

Diarrhoea  is  definitely  Holiday 
Enemy  No  1.  According  to  travel 
health  specialist  Dr  Gil  Lea, 
around  40  per  cent  of  Britons 
t  ravelling  abroad  are  affected,  and 
this  figure  rises  to  50  per  cent  on 
exotic  trips  of  a  month  or  longer. 

Arret,  Johnson  &  Johnson»MSD's 
holiday  antidiarrhoeal  brand,  is  the 
product  of  choice.  Arret  is 
particularly  popular  with 
holidaymakers  during  the  summer 
mont  hs,  with  the  rate  of  demand 
increasing  some  30  per  cent 
between  July  and  October1. 

All  holidaymakers  would  be  well 
advised  to  take  sufficient  Arret 
capsules  to  treat  the  whole  party.  If 
water  or  food  is  contaminated,  it  is 
likely  the  entire  group  will  be 
affected,  resulting  in  a  possible 


loss  as  high  as  S.940  in  holiday  time 
to  diarrhoea,  according  to  a  survey 
commissioned  last  year  for  Arret. 

Prime  products  for  holiday 
recommendat  ion  are  therefore: 

•  Arret  diarrhoea  remedy 

•  travel  sickness  remedy 
(Stugeron),  especially  if  sea 
travel  is  involved 

•  water  purification 

•  bite  and  sting  relief 

•  insect  repellent 

•  rehydration  therapy 

•  suntan  preparations/sunburn 
treatment 

•  analgesics 

•  indigestion/over-indulgence 
remedy. 

Pharmacies  can  maximise  this 
sales  opportunity  by  offering  advice 
and  by  promoting  across  their  range 
of  holiday  products.  Johnson  & 
Johnson'MSD  has  produced 
material  which  can  be  used  as  a 
focus  for  eyecatching  summer 
window  displays  and  to  support  in- 
store  promotions.  This  is  available 
from  Johnson  &  Johnson«MSD 
representatives  or  by  contacting  the 
company  direct. 

Finally,  don't 
forget  that 
holiday 

necessil  ies  also 
include  enough 
toothpaste,  soap, 
shampoo  and 
other  toilet  ries 
to  last  for  the 
time  away.  And 
add  a  reminder 
about  taking  any 
prescription 
medicines  and 
treatments 
needed  on  a 
regular  basis. 
1  Source  Nielsen: 
average  rate  olsale 
versus  other  months 


 f 

■J  DONT  FORGET  THE  ARRET 


Johnson  &  Johnson'MSD  Consumer  Pharmaceuticals,  Enterprise  House, 
Station  Road,  Loudwater,  Buckinghamshire  HP10  9UF.  Tel:  01494  450778. 

Product  information 

Presentation:  Capsules  containing  loperamide  hydrochloride  USP  2mg  Pack  size:  6.12,1 8  Dosage:  Adults  and  children  over  1 2  two  capsules  initially,  then  one  capsule  after  every  loose  stool. 
Maximum  dose:  eight  capsules  in  24  hours  Uses:  Treatment  of  acute  diarrhoea  Contra-indications:  Conditions  in  which  inhibition  of  peristalsis  is  to  be  avoided,  abdominal  distension,  colitis  or 
as  sole  treatment  in  acute  dysentery  Warnings  or  Precautions  lor  Use:  Arret  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not  a  substitute  for  rehydration  therapy.  If  symptoms  persist  for 
more  than  24  hours,  a  doctor  should  be  consulted  Drug  Interactions:  None  Side-effects:  Abdominal  cramps,  nausea,  vomiting,  drowsiness,  dizziness,  dry  mouth  and  skin  reactions  Preg- 
nancy: loperamide  should  only  be  used  during  pregnancy  or  lactation  on  the  advice  of  a  doctor  Overdosage:  Consult  doctor  Gastric  lavage  or  induced  emesis  and/or  enema  may  be  recom- 
mended. If  intoxication  suspected,  naloxone  may  be  administered  and  the  patient  observed  for  at  least  48  hours  Product  Licence  Number:  PL  1 3249/000S.  RSP:  6  capsules,  £2  99: 1 2  capsules. 
£4.85: 18  capsules,  £5 .99.  PL  Holder:  Centra  Healthcare.  Enterprise  House,  Station  Road,  Loudwater,  High  Wycombe  HP10  9UF.  ©  Centra  Healthcare  1996  Legal  Category:  Pharmacy  sale. 
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J  UST 

claims 


In  a  seemingly  more  litigious  society, 
pharmacy  proprietors  should  make 
sure  they  have  done  as  much  as 
possible  to  prevent  accidents 
happening.  Charles  Gladwin  talks  to 
Glyn  Walduck,  legal  adviser  at  the 
National  Pharmaceutical  Association, 
about  the  common  areas  of  claims 
made  against  community  pharmacies 


■here  are  more  accidents  in 
pharmacies  than  would  be 
believed,  according  to  Glyn 
Walduck,  legal  adviser  and 
professional  indemnity  ex- 
pert at  the  National  Pharmaceu- 
tical Association. 

"People  are  very  'claims  con- 
scious' and  the  situation  is  get- 
ting worse.  The  number  of 
claims  made  in  the  past  was  far 
less  than  today,"  he  says. 

In  this  increasingly  litigious 
society,  pharmacy  proprietors 
must  do  as  much  as  possible  to 
reduce  the  risk  of  accidents, 
whether  in  the  dispensary,  on  the 
shop  door  or  outside  the  shop. 

In  the  event  of  an  incident,  Mr 
Walduck  advises  simply  ack- 
nowledging it  has  occurred  and 
apologising  to  the  customer.  He 
warns  against  admitting  liability 
until  further  advice  has  been 
sought.  "Claims  often  result  from 
a  botched  attempt  to  smooth 
waters.  There  is  no  harm  in  apol- 
ogising and  reassuring  a  cus- 
tomer, but  don't  admit  that  an 
error  has  caused  any  harm." 

The  question  of  what  a  cus- 
tomer thinks  of  as  harm  and 
what  you  think  may  differ.  This 
may  especially  be  true  when 
drugs  are  involved.  Be  aware 
dial  what  a  customer  is  com- 
plaining about  might,  in  fact,  be 
an  underlying  symptom. 

Selling  out  of  date  medication 
often  results  in  claims,  but  there 
is  rarely  a  link  between  an  illness 
and  a  product  past  its  expiry 
date.  The  NPA  does  not  condone 
selling  out  ol  date  products,  but 
it  does  recognise  that  accidental 
sales  can  occur. 

Customers  have  a  right  to 
expect  the  product  is  safe  for 
sale,  but  "it  is  up  to  the  c  laimant 
to  show  that  the  negligence  led 


to  damage  or  harm".  However,  it 
may  be  appropriate  to  offer  a 
payment  for  goodwill  as  word 
will  get  out. 

It  is  perhaps  reassuring  that  Mr 
Walduc  k  considers  the  actual 
number  of  dispensing  errors  that 
result  in  claims  compared  to  the 
number  of  prescriptions  dis- 
pensed to  be  very  small. 

However,  the  idea  of  having  a 
written  procedure  for  dispensing 
makes  sound  sense.  The  absence 
of  such  a  procedure  proved  dam- 
aging to  a  pharmacist's  case  at  a 
recent  Service  Committee  hearing. 
This,  and  the 
introduction  of 
the  new  NHS 
complaints  sys- 
tem, has  pro- 
mpted t  he  Asso- 
ciation's Board 
to  produce  a 
model  protocol. 

Mr  Walduck 
thinks  it  is 
important  to  be 
able  to  show 
that  a  phar- 
macy has  a  system  for  dispens- 
ing, as  "often  the  claimant  wants 
to  know  what  went  wrong"  and 
may  be  satisfied  with  that. 

The  NPA  handled  248  claims 
last  year.  About  half  were  dis- 
pensing errors  and  the  other  half 
accidents.  Mi'  Walduck  is  con- 
cerned that  incidents  such  as 
falling  through  trap  doors  still 
crop  up. 

The  NPA  sees  a  lot  of  injury 
claims  arising  from  accidents 
caused  by  such  things  as  loose 
tiles  or  mats,  wet  floors,  or 
uneven  dags  orr  the  forecourt. 
Tripping  accidents  often  result  in 
broken  bones,  especially  in  the 
elderly  -  who,  it  seems,  are  also 
prone  to  banging  shins  on  gondo- 


There  is  no  harm 
in  apologising, 
but  do  not  admit 
that  an  error  has 
caused  any  harm 


las.  A  recent  case  of  an  elderly 
woman  tripping  over  a  wire  bas- 
ket obstructing  an  aisle  resulted 
in  a  £12,000  payout. 

The  ( kcupiers'  Liability  Act 
says  the  proprietor  has  a  duty  to 
ensure  safety  on  the  premises. 
The  extent  of  the  premises  will 
include,  in  most  cases,  an  area 
outside  the  shop,  whether  it  is  a 
few  inches  of  pavement  or  a 
large  forecourt.  The  'demise 
premises'  are  the  landlord's 
responsibility  and  are  fixed  by 
deed,  so  check  to  see  what  you 
are  responsible  for'  and  where 
the  local  author- 
ity takes  over. 

One  aspect  that 
shocks  Mr  Wal- 
duck is  the  use 
of  gas  fires.  He 
says  the  NPA  has 
been  involved  in 
claims  where  un- 
guarded heaters 
have  burnt  or 
scorched  clothes. 
"It  is  fortunate 
that  there  have 
not  been  serious  burns  -  but  this 
is  more  by  luck,"  he  says. 

An  area  which  is  seeing  more 
claims  activity  is  D&P  Now  that 
marry  premises  have  a  mini-lab, 
pharmacies  are  increasingly 
responsible  for  lost  or  damaged 
films.  Although  most  film  pro- 
cessing contracts  have  a  clause 
to  limit  liability  for  loss  or  dam- 
age, this  is  "not  worth  the  paper- 
it's  writ  ten  orr  if  it  is  not  drawn  to 
the  customers  attention  before 
the  contract  is  entered  into". 

It  is  wrong  to  think  that  the 
processor  is  only  responsible  for 
the  material  value  of  the  film.  If 
there  is  loss  or  damage,  then  a 
customer  is  entitled  to  sue  for 
breach  of  contract.  Photography 


problems  can  often  be  settled 
without  the  need  to  go  to  court. 

A  payment  for  goodwill  should 
be  considered,  but  if  the  film  was 
of  a  well  attended  event,  such  as 
a  wedding,  offer  to  make  reprints 
from  other  people's  films. 

Employees  may  also  present 
problems.  The  NPA  sees  a  lot  of 
claims  for  unfair  or  constructive 
dismissal.  If  there  are  any  doubts 
about  disciplining  or  firing  an 
employee,  members  are  advised 
to  phone  for  advice  before  taking 
the  plunge. 

If  you  suspect  an  employee  of 
stealing,  it  is  advisable  to  collect 
as  much  evidence  as  you  can  to 
present  to  the  employee. 

The  work  of  the  NPA  is  not  just 
sorting  out  indemnity  problems. 
The  legal  department  saw  28 
legal  defence  cases  in  1995. 
Members  will  be  provided  with 
defence  and  legal  fees,  but  they 
cannot  insure  against  fines. 

Cases  included  irregularities 
with  controlled  drug  registers, 
often  a  result  of  negligence 
rather  than  intent.  Pharmacies 
which  deal  with  registered 
addicts  must  ensure  there  is  a 
suitable  system  for  completing 
the  register  daily. 

Judicial  review  costs,  for  new 
NHS  contracts  or  doctor  dis- 
perrsiirg  cases,  can  approach  six 
figures.  However,  this  can  be 
money  well  spent  as  a  decision 
can  affect  the  whole  profession. 

The  level  of  cover  that  the  NPA 
offers  members  compares  fav- 
ourably to  other  professions.  Mr 
Walduck  comments  that  the  £106 
taken  out  of  the  annual  member- 
ship fee  for  indemnity  provides 
£5  million  of  cover.  But  he  adds 
that  this  is  not  a  figure  that  the 
Association  has  had  to  pay  out ... 
yet, 
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Stock  up  now! 

•  New  advertising  campaign  for  1996 

•  Promotional  spend  boosted  to  £250,000 

•  Profit  from  explosive  demand  for  herbal  brands 


R 

A  traditional 
symplonnQli 

Rheu 


The  specialists  in  herbal  medicine 


Relief  from  rheumatic  pain-naturally 


Reumalex:  Pulverised  Guaiacum  Resin  BHP;  Pulverised  Black  Cohosh  BHP;  Pulverised  White  Willow  Bark  BHP; 
Pulverised  Sarsaparilla;  Pulverised  Poplar  Bark.    Gerard  House,  475  Capability  Green,  Luton  LU1  3LU.  Telephone:  01582  487331 


L  L 


UROPEAN 

HEALTHCARE 

MARKETS 


19% 


t New  from  Miller  Freeman,  an  authoritative  and  comprehensive  survey 
of  the  large  and  dynamic  European  healthcare  market.  Covering 
fifteen  western  European  markets  in-depth,  together  with  pan- 
European  overviews  and  statistics  on  key  indicators,  Miller  Freeman's 
European  Healthcare  Markets  1996  will  provide  an  invaluable  tool  to 
those  already  in  or  seeking  to  enter  European  healthca 


I 


THE  ONE  REPORT  YOU  NEED  TO  KEEP  IN  TOUCH  WITH 
EUROPE'S  DIVERSE  HEALTHCARE  MARKETS 


Although  pharmaceuticals  and  health 
products  have  long  been  one  of  the 
most  multinational  sectors  of  the 
economy,  the  healthcare  environment 
in  which  the  industry  operates  in 
Europe  continues  to  show  highly 
distinctive  national  features.  Approaches 
to  the  overall  healthcare  system, 
including  the  role  of  public  and  private 
funding  and  provision,  and 
reimbursement  of  costs,  vary 
enormously  between  markets.  So,  too, 
does  the  nature  of  the  domestic 
pharmaceutical  sector,  including  the 
size  of  pharmaceutical  market,  the 
importance  of  imports  and  exports,  the 
leading  drug  brands  and  suppliers,  the 
size  of  the  OTC  drug  sector  and  the 
operation  of  pharmacy  retailing. 

Consisting  of  over  500  pages  of  text 
and  data  tables,  Miller  Freeman's 
European  Healthcare  Markets  1996 
provides  the  complete  one-stop 
reference  work  for  anyone  involved  in 
European  healthcare  and 
pharmaceuticals.  The  report  is  available 
from  Miller  Freeman  Professional  Ltd 
priced  £649. 


In  fifteen  detailed  country  reports, 
Miller  Freeman's  European  Healthcare 
Markets  1996  examines: 
•  The  local  healthcare  system,  including 
funding,  administration  and  patient  access 
Patient  charges  and  co-payments 
Public  and  private  expenditure  on 
healthcare  and  pharmaceuticals 
Price  controls  and  reimbursement 
Output  of  the  domestic  pharmaceutical 
industry 

Imports  and  exports  of  pharmaceuticals 
Pharmaceutical  consumption  by  main 
therapeutic  category 
Top  drug  brands 

Leading  pharmaceutical  companies 
Average  margins  in  drug  pricing 
The  OTC  healthcare  market 
Pharmacy  retailing  statistics 
Summary  of  healthcare  services 
Population  &  health  profiles 
Future  outlook 


Yes.  Please  invoice  me  for        copy/ies  of  Miller  Freeman's  European  Healthcare 
Markets  1 996  priced  £649. 
Credit  card  number: 


/or  please  post  my  invoice 


□ 


Please  send  further  details  about  this  report 
Name 


□ 


Company 


Address 


Post  Code 


Tel 


Return  by  post  or  fax  to:  Elaine  Steel,  Miller  Freeman  Professional  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Tel:  01732  377415  Fax:  01732  361534 


tit  Miller  Freeman 


MARKETING 


Europe: 

the  health  of 
a  nation 

Diversity  in  Europe  is  exemplified  by  its  healthcare 
systems.  A  new  marketing  report  explores  this 
diversity,  looking  at  the  trends  and  how  countries 
have  responded  to  the  challenges  of  increased 
healthcare  needs 


Demand  from  an  in- 
creasingly older  and 
more  informed  popu- 
lation means  Europe 
faces    a  healthcare 

funding  crisis. 

This  is  one  of  many  themes  dis- 
cussed in  a  comprehensive  new 
marketing  report,  'European 
Healthcare  Markets  1996',  which 
provides  a  record  of  the  state  of 
the  European  healthcare  indus- 
try and  an  overview  of  the  Euro- 
pean markel . 

Almost  every  country  is  devot- 
ing more  of  its  wealth  to  health- 
care than  it  did  a  generation  ago. 
Even  so,  it  has  been  predicted 
that  by  2000  no  European  coun- 
try will  lie  able  to  meet  the 
growth  in  demand,  given  the  cur 
rent  trends  of  supply  of  funds 
and  t  he  cost  of  meeting  the  'need' 
for  healthcare  services. 

Health  expenditure  in  Europe 
has  already  increased  1,000  per- 
cent since  1960  to  ECU  54!)  bil- 
lion (&686bn)  in  1004,  says  the 
report.  This  matches  a  two-thirds 


increase  in  the  number  of  Euro- 
peans aged  65  years  and  over, 
who  now  account  for  10  percent 
of  the  population.  The  number  of 
elderly  aged  75  or  ovei  has  more 
than  doubled  to  over  (i  per  cent 
of  the  total  population. 

The  report  identities  the  move 
away  from  public  spending  to 
private.  Estimates  for'  the  end  of 
last  year  indicate1  the  public 
health  sector  will  have  shed  a! 
least  one  percentage  point  of  the 
total  healthcare  costs  to  the  pri- 
vate sector',  with  the  largest 
sw  itches  being  in  Portugal,  Swe- 
den. Norway  and  Italy. 

Real  cuts 

"The  emerging  figure  reflects  a 
freeze  or  even  a  real  cut  in  public 
funding  with  the  aim  of  shifting  a 
greater  share  of  the  cost  burden 
to  the  private  sector,"  says  the 
report.  This  will  push  the  private 
health  sector  beyond  the  2.3  per 
cent  share  of  (boss  Domestic- 
Product  estimated  for  1!H>"> 
With    community  pharmacy 


Europe:  the  healthcare  facts 


•  There  are  106,000  pharma- 
cies in  Europe  and  over  190,000 
pharmacists. 

•  Over  half  of  the  European 
drug  expenditure  is  devoted  to 
three  groups  of  drugs:  cardio- 
vascular, alimentary  and  central 
nervous  system  products. 

•  If  infections  and  respiratory 
complaints  are  included,  the  top 
five  categories  account  for  ECU 
30bn  of  prescribed  medicines, 
excluding  hospital  treatment. 

•  European  pharmaceutical 
manufacturers  account  for  40 
per  cent  of  world  production, 
compared  with  the  US  (31  per- 
cent) and  Japan  (19  per  cent). 

•  Germany,  Italy,  France  and 


the  UK  markets  account  for 
almost  75  per  cent  of  the  annual 
European  drug  bill. 

•  Japan  and  the  US  are  grow- 
ing in  importance  as  Europe's 
main  competitors. 

#  Five  countries  (France,  Ger- 
many, the  UK,  Italy  and  Switzer- 
land) dominate  production  with 
a  78  per  cent  share. 

#  France  is  the  single  largest 
manufacturer  of  pharmaceuti- 
cals by  value  in  Europe. 

•  The  public  sector  accounts 
for  73  per  cent  of  the  annual 
European  drug  bill,  says  the 
report  (according  to  AESGP  fig- 
ures), which  is  equivalent  to 
ECU  40bn  in  1994. 


dispensing  accounting  for  80  per 
cent  of  the  European  drug  bill, 
the  report  looks  at  the  various 
methods  of  pharmacist  reim 
bursement.  These  include  having 

positive   lists  or  negative  lists 

(the  UK's  'white'  and  'black' 
lists),  doctor  budget  restriction 
and  reference  pricing  (where  I  he 
rate  of  reimbursement  is  based 
on  the  lowest  domestic  price  of  a 
drug  in  the  same  class). 

Expenditure  on  pharmaceuti- 
cals (both  prescribed  and  over 
the  counter)  has  been  growing  at 
a  rate  of  10  per  cent  per  annum 
over  the  past  decade,  compared 
to  a  7  per  cent  rise  in  healthcare 
spending. 

Cost  containment  policies  arc 
taking  effect.  In  cash  terms, 
healthcare  expenditure  of  both 
the  public  and  private  sector  in 
Europe  has  been  growing  at  7  per 
cent  annually  during  the  past 
decade,  arrd  amounted  to  ECU 
504bn  in  1993.  Allowing  for  infla- 
tion, however,  this  figure  repre- 
sents a  real  drop  in  healthcare 
spending. 

Most  of  the  drop  has  occurred 
in  the  public  sector,  w  here  health 
expenditure  fell  to  ECU  377bn. 
Conversely,  private  expenditure 
grew  by  8  per  cent  to  ECU  127bn, 
although  it  still  only  accounts  for 
around  one  quarter  of  the  total 
healthcare  budget. 

A  strong  recovery  has  been 
predicted,  although  drug  con- 
sumption will  account  for  a 
smaller  proportion  of  the  overall 
healthcare  resources  as  cost- 
containment  measures  make 
then  impact. 

Drug  consumption  is  highest 
per  person  in  Germany  and 
France  -  almost  double  the  fig- 
ure of  that  in  Ireland  and  Nor- 
way. "In  general,  countries  with  a 
larger  proportion  of  their 
national  wealth  devoted  to 
healthcare  services  spend  more 
on  medicines,"  says  the  report. 

Irr  Germany,  reference  pricing  has 
had  the  effect  of  pulling  the  prices  of 
leading  multi-source  branded  prod- 
ucts down  to  the  price  of  generic 
equivalents,  says  the  report.  The 


pean  generics 
market,  howe\'er,  remains 
small.  There  is  no  mandatory 
generic  and  little  therapeutic  substi- 
tution. Generics  represent  aboul  10 
per  cent  or  ECU  5.8bn  of  the  Euro- 
pean drug  bill 

Strict  pricing  controls  through 
the  global  budgets  of  doctors 
have  added  to  the  price  cuts.  The 
number  of  prescriptions  has 
fallen,  willi  a  considerable  drop 
in  Germany's  drugs  bill.  The 
Netherlands  may  introduce  a 
'Europrice'  based  on  the  average 
of  the  sui  rounding  countries  and 
Italy  may  replace  its  existing 
reimbursement  scheme  with  ref- 
erence ]  tricing. 

Some  governments  can  con- 
trol the  manufacturers'  spend 
ing.  For'  example,  in  France,  pro- 
motional activity  is  controlled 
because  annual  promotional 
expenditure  is  regarded  as 
excessive  -  a  feelirrg  echoed  in 
other  ci  mntries.  The  Netherlands 
is  considering  introducing  a 
maximum  price  at  w  hich  a  regis- 
tered drug  can  be  sold. 

Perhaps  the  most  worrying 
threat  for  pharmacies  -  from 
mail  on  lei  -  has  yet  to  reach  the 
proportions  of  the  US.  It  is  only 
allowed  in  the  Netherlands,  Nor- 
way. Denmar  k  and  Switzerland, 
with  restrictions,  says  the  report 
The  potential  for  growth,  how- 
ever, is  there. 

'European  Healthcare  Markets 

W!H>:    Researched  In/  Market 

Tracking  International.  Pule 

lished  by  Miller  Free/, am  Pro- 
fessional, al  a  cost  of  £649, 
420pp. 
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mtlook  for  funis  seek- 
•  funding  is  encourag- 
.    The  DTI  and  Euro- 
pean Union  can  provide 
,  grants.  Alternatively,  the 
loi  ;il  DTI-led  Business  Links  or 
one-stop  shop  can  be  a  first  step. 

Then'  are,  however,  other 
sources  eager  In  offer  funding  - 
if  you  can  make  a  cast-iron  case. 

Some  venture  capital  funds  arc 
looking  to  invest  in  small  and 
medium-sized  enterprises,  and 
business  angels  -  a  fairly  new 
breed  of  investor  -  are  becoming 
a  good  bet  for  financial  back-up, 
Venture  capital  funds  are  usu- 
ally more  interested  in  investing 
£500,000  or  more.  Business 
angels,  on  the  other  hand,  are 
often  successful  entrepreneurs, 
who  will  take  greater  risks  and 
provide  smaller  sums  to  back 
start-up  situations  and  estab- 
lished small  businesses. 

Business  angels  may  be  indi- 
viduals who  have  sold  their  own 
business  and  want  to  make 
investments  to  give  them  an 
ml  crest  and  possibly  some 
involvement.  They  may  have 
management  skills  or  useful  con- 
tacts. Or  they  may  be  former 
executives  who  want  to  invest  a 
few  thousand  pounds  in  several 
promising  new  firms  in  the  hope 
of  making  a  sound  return. 

Alternatively,  they  may  be 
wealthy  people  prepared  to 
invest  in  a  number  of  businesses, 
partly  for  the  fun  of  it  and  partly 
to  find  some  promising  deals, 
generating  bigger  returns  than 
normal  investments.  Some  may 
press  for  a  significant  share  of 
the  business  in  return  for  a  sub- 
stantial investment. 

Finding  and  succeeding  with 
business  angels  requires  con- 
tacts and  a  good  business  plan. 

A  business  plan  should  contain 
a  one-page  summary,  back- 
ground, description  of  your  prod- 
ucts or  services,  operations, 
financial  information,  cash  How 
forecasts  and  profit  projections. 

What  investors  want  to  see  is 
an  attractive  proposition  and 
strong,  committed  management. 

The  British  Venture  Capital 
Association  publishes  a  guide  to 
introduction  services  of  which 


Reaching  out 
for  an  angel 


Small  and  medium-sized  firms  strapped  for 
development  cash  are  often  at  a  loss  when  it  comes 
to  finding  it  -  or  even  how  to  qualify  or  apply  for  it. 
Wilf  Altman  finds  a  way  through  the  funding  maze 


Examples  of  Venture  Capital  Funds 


BZW Private  Equity  {M.  0171 407  2389),  backed  by  Barclays  and  Sun  Life  Assurance,  considers  investments  of  £500,000  upwards  in  all  sectors 
and  is  especially  interested  in  management  buy-outs  (MBOs)  and  management  buy-ins  (MBIs),  expansion,  secondary  purchase/replacement 
and  re  financing. 

British  Steel  {industry)  (Tel:  0181  686  2311)  specialises  in  loans  and  share  capital  for  small  and  medium-sized  companies  engaged  in 
manufacturing  or  related  service  activities.  Funds  of  £10,000  to  £150,000  are  available. 

Brown  Shippley  Venture  Managers  (Tel:  0171  606  9833)  manages  two  independent  funds  totalling  £60m  and  provides  funds  of  £1-3m  for 
development  capital,  expansion  and  MBOs/MBIs  in  any  sector. 

Charterhouse  Development  Capital '(Tel:  0171 248  4000)  manages  its  own  and  international  institutional  investors'  funds.  Primarily  interested  in 
MBOs  and  MBIs,  but  also  in  development  capital  for  mature  established  businesses  other  than  property.  Funds  of  £2  million  upwards  available. 
Clydesdale  Bank  Equity{Je\:  0141  223  3727)  is  interested  in  MBOs  and  MBIs,  acquisition  finance,  growth  and  replacement  capital.  All  sectors 
of  UK  unquoted  companies  except  financial  services,  property  development  and  high  tech  considered.  Funds  of  £250,000  to  £3m  are  available. 
Electra  Kingsway  (Tel:  0171  831  6464)  also  specialises  in  MBOs,  MBIs,  re-financing  and  expansion  capital  for  companies  in  servicing  or 
manufacturing  sectors.  Funds  of  £5-30m  are  available. 

Rothschild  VtnturesiM.  0171 280  5000)  has  funds  available  for  secondary  share  purchases,  MBOs,  MBIs  and  occasional  development  capital. 
All  sectors  are  considered  except  bio-technology,  property  or  financial  services.  Funds  of  £500,000  to  £2.5m  are  available. 


Venture  Capital  Report  (VCR)  is 
the  longest-standing.  It  can  claim 
over  20  successful  investment 
introductions  over  a  recent  18- 
month  period.  Investments 
ranged  from  £25,000  to  £220,000. 

Pure  venture  capital  to  expand 
a  business  is  usually  a  risk  invest- 
ment on  a  large  scale  -  £500,000 
or  over  -  although  some  venture 
capital  funds  will  also  consider 
start-ups.  Such  investors  usually 
look  for  an  "exit  route'  by  realising 
a  capital  gain,  or,  in  the  long-term, 
a  flotation  on  the  stock  market. 

Finding  business  angels 

Among  the  major  sources  of 
business  angel  capital  are  the 
TECs  (Training  &  Enterprise 
Councils)  and  LECs  (Local 
Enterprise  Councils),  sometimes 
linked  with  local  Chambers  of 
Commerce,  now  operating  in 
most  counties.  For  example, 
Bedfordshire  TEC  (Tel:  01234 
483100)  and  Business  Link 
Gloucestershire  (Tel:  01452 
509553)  restrict  support  to  their 
own  areas,  and  concentrate  on 
small  to  medium-sized  firms 
requiring  funds  for  expansion 
(but  also  start-ups)  from  as  little 
as  £5,000  up  to  £250,000. 

Milestone  Services, 
Berkshire  (Tel:  01635  522086), 
consists  of  50  investors,  with 
total  funding  of  £20m,  interested 
in  deals  from  £10,000  upwards. 

The  Oxfordshire  Investment 
Opportunity  Network  (Tel:  01865 
790910)  is  a  network  of  70  private 
investors  and  entrepreneurs 
interested  in  innovative 
companies  with  growth  potential. 
It  has  made  investment  deals 
from  £10,000  upwards. 

Talisman  Ventures  (Tel:  0171 
251  9111)  is  interested  in 
businesses  in  southern  England 
seeking  expansion,  provided 
they  have  a  successful  track 
record.  This  is  a  £1m  fund  of  300 
investors  which  has  provided 
funding  of  £60,000  upwards. 

Halo,  Dorset  (Tel:  01202 
448832),  is  an  example  of  a 
regional  business  angel 
investment  fund,  formed  last 
year  by  34  investors  with  a  fund 
of  £5.25m.  Funding  of  £10,000  to 
£300,000  is  available  in  return  for 
equity  or  good  earnings. 

Capital  Access  in  Manchester 
(Tel:  0161  337  8648)  focuses  on 
Greater  Manchester  and  the 
North  West  and  has  30  investors 
with  funds  totalling  £5.7m. 
Applicants  for  funds  must  be 
willing  to  release  equity  and  to 
allow  investor  participation. 

The  Capital  Network,  Milton 
Keynes  (Tel:  01908  660044),  is 
interested  in  propositions  from 
businesses  in  Milton  Keynes 
and  North  Buckinghamshire. 
Some  57  investors  contribute  to 
a  total  fund  of  £4m.  Single  deals 
range  from  £25,000  upwards. 
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Government  planning 
looks  to  High  Street 


Unichem  and  Irish  distributor 
United  Drug  have  launched  a 
joint  venture  to  provide  pre- 
wholesaling  dist ribut ion  services 
to  pharmaceutical  and  health- 
care manufacturers  in  the  UK. 

A  new  company,  owned  equally 
by  the  two  partners  and  called 
Unidrug  Distribution  Group,  will 
provide  order  processing,  ware- 
housing, logistical  and  informa- 
tion services  to  customers. 

Unichem  entered  the  pre 
wholesaling  market  last  year 
when  it  won  a  contract  to  distrib- 
ute goods  for  Smith  &  Nephew. 
S&N's  contract  will  remain  with 
Unichem,  "but  any  new  business 
we  write  will  be  under  the  new 
venture",  says  Unichem's  chief 
executive,  Jeff  Har  r  is. 

No  capital  investment  will  be 
put  into  the  new  company  until  it 
wins  some  business,  but  three 
"biggish"  contracts  are  under- 
stood to  be  on  offer  at  present. 

Winning  any  one  of  these  will 
commit  the  new  venture  to 
spending  around  £4  million  on 
plant  and  equipment.  A  new 
stand-alone  distribution  centre  is 
planned  along  the  Ml  motorway 
cor  ridor  near  junct  ion  28. 

I  irited  Drug  is  Ireland's  largest 
pharmaceutical  distributor,  with 
wholesale  and  distribution  inter- 
ests in  Northern  Ireland.  Turnover 
last  year  approached  IR£250m. 

Pre-wholesaling  is  much  big- 
ger business  in  Ireland  than  the 
UK.  United  Drug  has  been  active 


Monsanto,  which  was  in  the  High 
Court  last  week  protecting  its 
patent  for  Zydol,  is  facing  a 
reserved  judgment  from  .Justice 
Keene  after  a  three-day  hearing. 

The  company  claimed  that  the 
Medicines  Control  Agency  had 
pirt  its  market  under  threat  from 
generic  equivalents  whose  mak- 
ers had  been  allowed  to  short- 
circuit  the  authorisation  process 
(C&D  June  22,  p888). 

The  MCA  argued  thai  it  had 
been  entitled  to  make  use  of 


Johnson  &  Johnson  MSD  has 
moved  into  the  OTC  'Top  Ten' 
(retail  sales  iir  pharmacies  irr  the 
year  to  March)  ahead  of  its  1997 
target,  according  to  managing 
director  Steve  MacMillan. 

The  company  is  also  prepared 
to  buy  "in-patent  leading  brands" 
to  boost  its  POM  to  P  portfolio. 


in  the  ar  ea  for  over'  20  years,  and 
now  represents  i  >ver  40  manufac- 
turers. Clients  include  Astra,  Eli 
Lilly,  Bristol-Myers  Squibb  and 
Zeneca. 

Mr  Harris  hopes  sorrre  of  the 
contrac  ts  the  new  company  wins 
will  be  for  the  UK  and  Ireland,  in 
which  c  ase  United  Drug's  depot 
in  Dublin  will  be  rrsed. 

He  says  the  emerging  pre- 
wholesale  mar  ket  represents  a 
major  opportunity  for  Unichem. 
"UDG  is  operational  with  imme- 
diate effect   aircl   we  shall  be 


Monsanto's  research  data  when 
considering  applications  for  gen- 
eric equivalents  to  the  company's 
drug.  It  also  said  that  a  similar 
product  to  Zydol  had  been 
approver  I  for  mar  keting  irr 
another  EU  member  state  -  Ger- 
many -  irr  1972.  Under  European 
law,  the  protection  to  r  esearch 
data  only  extended  to  ten  years, 
after  which  it  could  be1  shared  by 
generic  drug  manufacturers. 

But  Patrick  Elias  QC,  for  Mon- 
santo, claimed  that  the  German 


and  complementary  ( >TC  brands. 

"There  are  companies  looking 
to  get  out  of  the  business,  and  we 
lost  out  on  the  last  major  acquisi- 
tion on  the  market,"  he  said  at  a 
briefing,  referring  to  Sterling 
Health,  which  was  bought  by 
Smithkline  Beecham  last  year. 

J&J  MSD  has  spent  £5  million 


actively  marketing  its  services 
over  the  coming  months." 

Manufacturers  are  recognising 
the  advantages  in  having  others 
deal  with  their  distr  ibution  to  the 
wholesale  arrd  hospital  sectors, 
allowing  them  to  concentrate  on 
core  manufacturing  businesses, 
it  is  claimed 

•  The  Monopolies  and  Mergers 
Commission  is  expec  ted  to  send 
its  report  on  the  contested  bids 
from  Unichem  and  Gehe  for 
Lloyds  Chemists  to  the  Depart- 
ment of  Tr  ade  on  Friday. 


drug  had  been  a  totally  different 
product  based  on  a  different 
main  active  ingredient  from 
Zydol.  Its  approval  in  1972  had 
done  nothing  to  save  Monsanto 
from  having  to  spend  almost  £20 
million  on  research  before  gain- 
ing authorisation  to  market 
Zydol  in  the  UK. 

Monsanto  is  asking  Justice 
Keeire  to  grant  a  temporary 
injunction  forbidding  full  autho- 
risation being  given  for  the 
generic  equivalents  to  Zydol. 


this  year  on  promoting  four  of  its 
leading  brands.  Karen  Robinson, 
senior  product  manager,  says  the 
company's  latest  POM  to  P  switch, 
Nizoral  shampoo,  is  the  fastest- 
growing  product  in  pharmacy. 

Commercial  director  David 
Mitchell  promises  the  company 
will  stay  close  to  pharmacy. 


The  Government  has  published 
rrew  guidance  to  planning  author- 
ities aimed  at  revitalising  town 
centres 

The  revised  Planning  Policy 
( ruidance  for  Town  ( lentres  and 
Retail  I  >evelopment  (PP<  i6)  fur 
thei  reinforces  the  Govern- 
ment's I  turn  on  out  of  town 
developments. 

Local  planners  should  "seek  to 
retain  post  offices  and  pharma 
cies  in  existing  dist  rids  and  local 
centres,  and  in  village  shops,  and 
discourage  theii  inclusion  in  out 
of  centre  retail  developments", 
according  to  Paragraph  3.19  of 
the  guidance. 

"Towns  are  where  most  of  the 
population  live,  woi  k  and  shop, 
and  where  many  ( il  I  he  1  1  million 
households  projected  for  1991  to 
2016  will  need  to  go  II  is  where 
we  should  be  encouraging  loca- 
tion of  shops,  offices,  leisure  and 
housing,"  environment  secretary 
John  Grimmer  told  I  he  ( '( >min<  ins. 

Local  authorities  are  encour- 
aged to  adopt  a  'sequential 
approach'  to  choosing  sites  for 
new  developments,  eliminating 
town  centres  before  looking  at 
edge  of  centre,  and  only  then 
other  sites  which  are  well  served 
by  a  choice  of  means  of  transport. 

The  Community  Pharmacy 
Action  Group  has  welcomed  the 
Government's  announcement.  "For 
too  long  a  free-for-all  was  allowed 
which  has  caused  irreparable  dam- 
age to  our  High  Streets  and  shop- 
ping parades,"  says  CPAG  member 
Tim  Astill. 

However,  he  wains  it  will  all  be 
just  empty  words  if  the  Govern- 
ment stands  by  and  allows 
Resale  Price  Maintenance  to  be 
abandoned. 

3i  investment  means  rapid 
future  growth  for  RDL 

Rapid  Deployment  Group  has 
acquired  equity  funding  of  £3  mil- 
lion from  the  investment  capital 
group  3i.  The  money  will  be  used 
to  provide  growth  capital  for 
future  strategic  acquisitions. 

The  group's  main  business  is 
supplying  specialist  teams  to  the 
healthcare  industry,  through  both 
contract  salesforces  and  its  own 
permanent  sales  teams.  Il  also 
has  rights  to  market  niche  health- 
care products  through  its  sub- 
sidiary, Kestrel  Healthcare. 

Formed  in  1989,  the  company 
employs  over  500  people  and  also 
operates  irr  Europe  and  South 
Africa.  Founder  Ian  Fogg  worked 
irr  pharmaceutical  sales  for  four 
international  companies  before 
stalling  his  own  business  in  1985. 
"The  funding  from  3i  comes  at  an 
important  stage  in  RDL's  develop- 
ment," he  says. 


Zydol  'generic'  decision  expected  soon 
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OTC  sales  outstripping  inflation 


cent.  However, 

PHARMACY  &  GROCERY  SALES  AT  RSP  £M 

the  PAGB  says 

that  this  is  to  be 

1994 

1995 

Growth 

Share 

expected,  as  the 

(%) 

(%) 

targel  market  is 

in  decline,  with 

Pain  relievers 

190.7 

205.8 

7.9 

16.6 

only  29  per  cent 

Skin  treatments 

137.8 

153.8 

116 

12.4 

of  the  popula- 

Cold remedies 

94.0 

103.2 

9.7 

8.3 

tion  continuing 

Sore  throat  remedies 

7: 6 

75.2 

3.6 

6.1 

to  smoke. 

Cough  remedies 

69.2 

72.9 

5.3 

5.9 

( )ther  cate- 

Food  supplements 

1134 

117.9 

4.0 

9.5 

»( iries  showing  a 

Indigestion  remedies 

637 

63.8 

0.0 

5.1 

slight  drop  are 

Oral  hygiene 

58.1 

54.5 

-6.3 

4.4 

travel  sickness 

Vitamins  &  minerals 

77  7 

81  6 

5.0 

6.6 

(down  2.1  per 

Smoking  cessation 

41.1 

34.1 

-17.1 

2.7 

cent  )  and  worm 

Eye  care 

16.9 

18.1 

6.8 

1.5 

treatments  (tak- 

Hayfever remedies 

24  1 

26.6 

10.6 

2.1 

ing  a  drop  of  3.6 

Laxatives 

24.5 

24.5 

0.0 

2.0 

per  cent). 

Topical  pain  relievers 

22.4 

24.0 

7.5 

1.9 

The  figures, 

Acne  treatments 

21.8 

22.7 

4.1 

1.8 

which  are  tak- 

Anti-diarrhoeals 

200 

22,2 

10.8 

1.8 

en    from  IMS 

Stomach  upset  remedies 

15.3 

18.5 

21  2 

1.5 

Self-medica- 

Sleeping &  calming 

9.3 

11.6 

24.4 

0.9 

tion   and  Niel- 

Anti-haemorrhoids 

8.7 

9.5 

10.8 

0.8 

sen,  cover  phar- 

Gynaecological products 

6.4 

8.0 

25.8 

0.6 

macy  and  gro- 

Eye care 

4.9 

5.5 

108 

0.4 

cery  sales,  but 

Cystitis  treatments 

4.3 

4.5 

5.9 

0.4 

exclude  sales 

Travel  sickness 

3.5 

3.4 

-2.1 

0.3 

through  drug- 

Worm treatments 

1.9 

1.9 

-3.6 

0.2 

stores  and 

Residual  OTC  markets 

83.0 

77.1 

-7.1 

6.2 

health-food 

OTC  market 

1,185.6 

1,240.9 

4.7 

shops. 

RPSGB  boots  Asda  ads  off  TV 


Philip  Harris  showed  a  35  per 
cenl  increase  in  operating  profit 
to  i>  I  28  million  in  the  year  ended 
March  31.  This  was  before  taking 
into  act  -ount  the  5967,000  costs  of 
integrating  the  Flowgen,  Sutcliffe 
and  1  nilal>  acquisitions. 

Turnover  increased  17  per  cent 
to  £120. 3m,  of  which  £2. tint  was 
generated  by  the  above  acquisi- 
tions. The  proposed  final  divi- 
dend is  5.75p  a  share,  giving  a 
total  of  8.2p  for  the  year  -  15  per 
cent  up  on  last  year. 

The  medical  division  increased 
sales  by  11  per  cent  to  £83. 2m, 
while  operating  profit  increased 
to  £  1.58m  compared  with  last 
year's  £1.56m.  Sales  in  the  phar- 
maceutical wholesale  business 
made  steady  progress,  with  a 
"creditable"  increase  of  nine  per 
cent,  according  to  chairman  Bob 
Jordan.  The  company  is  continu- 
ing to  focus  on  selling  higher  mar- 
gin surgical  equipment  to  GPs. 

Sales  of  branded  OTC  goods 
have  grown  month  on  month.  To 
cope  with  the  increase,  the  opera- 
tion has  moved  to  a  more  efficient 
warehouse  in  Stoke-on-Trent, 
which  has  a  cash  and  cany  facility. 


Supermarket  chain  Asda  has 
been  forced  to  withdraw  a  televi- 
sion advertising  campaign  for  its 
new  range  of  own-label,  cut- 
price  medicines  after  complaints 
from  two  industry  bodies  were 
upheld  by  the  Independent  Tele- 
vision Commission. 

The  adverts  used  celebrity  Jan 
Leeming  to  promote  the  range 
and  make  comparisons  with 
branded  OTC  medicines.  The 
ITC's  code  of  practice  for  bids  the 
use  of  testimonials  from  person- 
alities to  promote  medicines. 

The  Royal  Pharmaceutical 
Society  wrote  to  the  ITC  last 
Wednesday  pointing  out  that  the 
adverts  contravene  (he  Medi- 
cines (Advertising)  Regulations 
1994  (SI  1994  no  1932). 

The  ITC  ban  came  into  effect 
from  June  21.  The  commercials, 
which  were  due  to  finish  on  June 
23,  were  replaced  by  rolling  text 
explaining  Asda's  position. 


Sales  of  over  the  counter  medi- 
cines and  food  supplements  rose 
by  4.7  per  cent  last  year,  faster 
than  the  rate  of  inflation. 

With  a  market  value  of  £1,240.9 
million,  according  to  Proprietary 
Association  of  Great  Britain  esti- 
mates, the  therapeutic  cate- 
gories t  hat  have  shown  the  great  - 
esi  increase  have  been  those 
boosted  by  new  product 
launches,  in  particular  POM  to  P 
switches.  The  three  best-per- 
forming sectors  were  gynaeco- 
logical products  (25.8  per  cent 
increase),  sleeping  and  calming 
products  (24.4  per  cent),  and 
stomach  upset  remedies  (21.2 
per  cent). 

However,  the  combined  mar- 
ket share  of  these  three  sectors  is 
st  ill  small  at  only  2  per  cent,  com- 
pared with  the  most  dominant 
sectors:  analgesics  ( 16.6  per  cent 
share,  7.9  per  cent  growth);  skin 
treatments  (12.4  per  cent,  11. (i 
per  cent  growth);  and  cold  reme- 
dies (8.3  per  cent,  9.7  per  cent 
growth ). 

The  smoking  cessation  cate- 
gory is  the  poorest-performing 
sector,  with  a  drop  of  17.1  per 


A  second  complaint  has  since 
been  made  by  the  RPSGB  regard- 
ing the  replacement  advert.  The 
Society  alleges  it  is  also  in  breach 
of  the  Regulations,  which  state 
that  adverts  must  include  a  clear 
instruction  to  read  the  label. 

Separately,  the  Society's  secre- 
tary and  registrar,  John  Ferguson, 
has  written  to  the  British  Medical 
Journal  in  response  to  a  letter 
from  Asda  chief  executive  Ar  c  hie 
Norman  circulated  to  doctors. 

Mr  Norman  is  asking  doctors 
who  would  like  to  support  his 
campaign  to  end  Resale  Price 

Maintenane  'dicines  to 

return  a  r  eply-paid  card. 

Mr  Ferguson  argues  that 
branded,  non-prescription  medi- 
cines are  20-30  per  cent  less 
expensive  than  in  every  other 
European  Union  country  except 
Sweden,  and  that  the  dispute  is 
not  just  about  price. 

"It  is  about  the  way  that  medi- 


cines should  be  regarded  and 
offered  for  sale,"  he  says. 

Mr'  Norman  says  that  the  "arti- 
ficial price  fixing  that  RPM 
allows"  is  not  the  way  to  support 
neighbourhood  chemists.  He 
describes  it  as  an  "indirect  tax  of 
£300  million  a  year  ...  80  per  cent 
of  which  finds  its  way  into  the 
profits  of  multinational  drug 
companies  and  national  retail 
chains". 

•  The  National  Pharmaceutical 
Association  has  reacted  angrily 
to  Asda's  claims  that  excess  prof- 
its are  being  made  on  OTC  medi- 
cines. Director  Tim  Astill  says 
that  the  average  pharmacy  only 
makes  50p  on  every  £1.50  spent 
by  the  consumer  on  OTC  medi- 
cines. As  well  as  the  overheads, 
pharmacies  have  to  employ  a 
pharmacist;  they  are  required  to 
train  counter  staff;  and  they  even 
refuse  around  17  per  cent  of 
potential  sales,  Mr  Astill  says. 


UK  pharmacy  drug 
sales  up  9pc 

Drug  purchases  through  retail 
pharmacies  in  the  UK  are  up  9  per 
cent  for  the  first  three  months  of 
this  year,  compared  to  the  same 
period  last  year. 

Purchases  amounted  to  $1,581 
million  from  January  to  March, 
up  from  $  1,508m  in  1995,  accord- 
ing to  the  latest  IMS  Drug  Moni- 
tor. Europe  show  s  similar  grow  th 
with  retail  purchases  up  $  1,321m 
to  $14, 553m  in  the  same  period. 

The  IMS  Drug  Monitor  gives 
details  of  sales  of  medical  prod- 
ucts by  ret  ail  pharmacy  outlets  in 
the  top  seven  European  mar  kets, 
as  well  as  Japan,  the  US  and 
Canada. 

Moss  Chemists 
focuses  on  spectacles 

Moss  Chemists  is  looking  to 
extend  its  spectacle  dispensing 
service  to  other  stores  if  its  pilot 
projects  in  Guildford  and  Hull 
prove  commercially  viable. 

The  project,  which  is  confined 
to  a  handful  of  stores,  involves 
specially-trained  pharmacy  staff 
dispensing  prescriptions  for  spec- 
tacles. Customers  can  choose 
from  a  range  of  60  frames  (starting 
from  £19.95),  which  are  then  sent 
to  a  central  laboratory  for  the 
lenses  to  be  fitted  and  returned 
within  a  week. 


Management  team  announced  for  Novartis  Pharma  UK 


The  CEO  designate  of  Novartis 
Pharma  UK  has  announced  the 
company's  senior  management 
team  following  the  completion  of 
the  merger  between  Sandoz  and 
Ciba.  The  appointments  have  all 
come  from  one  or  other  of  the 
merging  UK  Pharma  companies. 


Jacques  Racloz  has  named  Dr 
Justin  van  Gennep  from  Sandoz 
as  marketing  and  sales  director; 
Bill  Keane  as  finance  and  admin- 
istration director,  currently  head 
of  finance  and  management 
information  systems  with  Ciba; 
Jeannette  Swan  is  to  be  human 


resources  director,  from  the 
same  position  at  Sandoz. 

Dr  Norman  Hardman  is  to  be 
R&D  director;  Dr-  Richard 
Noyelle,  medical  director;  Mike 
Benzie,  technical  director;  and 
Val  Allsup,  head  of  communica- 
tions and  legal  affairs. 
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Classified 


Appointments  £25P.S.C.C.  +  VAT  minimum  3x1 
General  Classified  £23  P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  1 0am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TW  1  RW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


•jlL:-,: 


APPOINTMENTS 


LEICE: 

Enthusiastic  Pharmacy  Manager  required  for 
pharmacy  with  busy  dispensary.  Excellent  supporting  staff. 
Good  salary  package. 
Applications  to  K.1V1.  Brennan  (Chemists)  Ltd., 
54  Westcotes  Drive,  Leicester  LE3  OQR 


Full  &  Part-time 
Pharmacist/ 
Managers 

Required 
Bournemouth  Area 
Competitive  salary, 
holidays  &  excellent 
team  of  staff. 
Apply  Mrs  Go  ugh 
Tel:  01202  749397 
01202  523481 


Newbury  Park  -  Ilford 

Pharmacist  manager  or  long  term 
locum  required  for  an  easily  run, 

but  heavy  on  dispensing 
pharmacy.  Minimum  paperwork. 
Competitive  remuneration. 

Weekend  locum  required  in 
HERNE  BAY  &  locum  required  in 
BETHNAL  GREEN,  LONDON  E2 
Ini-ai  lube) 
Please  telephone 
01376  520052  or 
01763  248440  (anytime) 


KIRKBURTON/ 
HUDDERSFIELD 

Pharmai  isi  required  In  manage  .1  busy 
iiimmunity  pharmacy  111  this  pleasanl  village. 
First  rate  supporting  staff,  very  little  paperwork, 
hours  and  salary  by  negotiation  up  to  £25k  pei 
annum,  ini  hiding  bonus. 

Please  t  all  Andrew  Brass  lor  further  details  on 
01422  ;i65062  (davs)  or  01924  497471  [anytime] 


KIDDERMINSTER 

Enthusiastic  Pharmacist  Manager 

required  for  an  easy  to  run 
pharmacy  lob-share  considered. 
Salary  negotiable. 
Pre-registration  considered. 
Please  contact  P.  K.  Patel  on 
01299  878845  (daytime)  or  01299 
877444  (after  7pm) 


NORTHAMPTON 

DESPERATELY  SEEKING 
PHARMACIST 

Required  3  regular  days  per  week. 
Pharmacist  interested  in  |ob-share 

ideally  suited 
Telephone  01604  760033  (days) 
01604  709568  (eves) 


K1RKDALE  -  LIVERPOOL 
Walton  Chemist 
PHARMACIST/MANAGER 

Competitive  salary.  Newly  registered  also 
considered.  Excellent  supporting  stafT. 
No  paperwork  &  other  benefits. 
hor  further  information  please  ring 
Mr  A.E.  Edem  0151  207  3955 
9am-9pm 


DISPENSING  ASSISTANT 
NORTHWOOD  HILLS 

Full  or  Part  Time.  Training  will  be 
provided  for  new  or  incompleted 
courses.  Excellent  working 
environment 
Ring  Christina  on  01895  639991 
Weekdays  till  3pm 
DALLAS  CHEMISTS 


McKeagney  Chemists 

Pharmacist  Required 

Lurgan  &  Portadown  area 
May  suit  recently  registered 

Reply,  enc.  C.V.  to 
10  Edward  Street,  Lurgan, 
BT66  6DB 
We  are  an  equal  opportunities  employer 


MEDICARE 


CHEMISTS 

HUDDERSFIELD  BRADFORD 

Wc  are  a  progressive  and  expanding  group 
of  pharmacies  who  are  committed  to 
providing  the  highest  standard  ol 
professional  service 

Due  to  recent  expansion  we  have  the 
following  two  pharmacist  vacancies 

1  Pharmacist  to  manage  a  busy  pharmacy 
in  Huddersfield.  Excellent  trained 
support  staff. 

2  A  full  time  relief  manager  in  the 
Huddersfield  area  to  cover  the  other 
managers  days  off  and  holidays 

All  of  our  pharmacies  have  excellent, 
friendly  trained  support  staff. 
Applications    from    newly  registered 
pharmacists  will  he  considered 
Reply  for  interview 
ASGHAR  KHAN:  01484  661XIX 
or  write  to:  Medicare  Chemists  Ltd 
8-10  Westgate,  Honley, 
Huddersfield  HD7  2AA 


WALSALL/COVENTRY 

Ambitious  Pharmacists  required  tor 
modern  community  pharmacies,  part  of 
rapidly  expanding  independent 
company.  Manager,  locum  or  newly 
registered  considered.  Minimum 
paperwork.  5^  days.  All  branches  run  on 
EPOS,  all  modern  dispensaries,  fully 
trained  support  staff.  Excellent  salary 
and  prospects. 

Telephone:  01922  475199 


LONDON  NW3 

(near  tube  and  bus  stop) 

Experienced  Pharmacist  required  for 
modern  community  pharmacy.  Applicant 
must  have  good  communication  and 
organisational  skills  with  interest  in 
developing  business.  Five  or  six  day  week 
Remuneration  package  negotiable. 
TEL:  (Anytime) 
0171  722  5221  or  01923  771187 
REF:  AGK 


Northumberland 

Pharmacist  required 
2  days  per  week,  plus 
occasional  Saturdays. 

Apply  P.  Henderson 

0191  252  0253 


r 

mi i  h  !■ 

ORPINGTON 
KENT 

Enthusiastic  Pharmacists 
required  for  modern,  friendly, 
family  owned  pharmacies. 
Start  July/August.  Hours  & 

Salary  by  negotiation. 
Excellent  supporting  staff'. 
Newly  qualified  welcome. 

Please  contact: 
Brian  (VfcElhinny 
Phone/Fax:  (11689  854831  or 
Phone  (evenings) 
01689  860682 


FANCY  A  CHANGE? 


Dispensing  Assistant  near 
Derbyshire  Peak  District. 
Accommodation  provided. 
Car  available.  Stimulating 

environment,  homes  & 
deliveries  to  housebound 
Freephone:  0500  445525 


LOCUM/RELIEF  MANAGER 

We  are  a  small,  friendly  group  of 
seven  Pharmacies  located  in  the 
Oldham/Tameside  area.  We  have 

vacancies  for  odd  days  and 
regular  bookings. 
Tel:  0161  330  1008  (daytime) 

01457  870066  (evening) 


Enthusiastic  pharmacists 
required  for  easy-run 
pharmacies.  Excellent  salary  & 
supporting  staff. 
Tel:  0151  260  3222  or 
0151  604  1118  (evenings) 


CARSHALTON, 
NR  CROYDON 

Locum  required  to  work  for  3 
months,  commencing  August  1st  to 

October  31st  inclusive. 
Hours  9-6pm.  5  day  week.  Nearest 
underground  Morden  station. 
Tel:  0181-644  8972  (daytime) 
0181  61  I  0975  (evening) 
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APPOINTMENTS 


BUSINESSES  FOR  DISPOSAL 


BUSY,  FRIENDLY 
WEST  END 
PHARMACY 

requires 
an  experienced  Counter 
Assistant.  No  Saturdays,  good 
salary.  For  further  information 
please  ring 

Mr.  Georgi  (daytime) 
0171  486  1693 


DISPENSING 
ASSISTANT 

CAMBERLEY  -  SURREY 

We  are  looking  for  an 
experienced  dispenser  to  work 
in  our  pleasant  pharmacy. 

Excellent  rates  of  pay 
Tel:  01276  29919  |day) 
and  ask  for  Alan 


LOCUMS 


PHARMACY 

SERVICES 

BvwiMqkcm  0121-233  0233 
NwmtU  0191-233  0506 

1  We  have  over  5,000  pharmacists 
1  registered  PLUS  experience  of 
1  handling  over  250,000  booking! 
1  NATIONWIDE) 

MW'I'i      -t  A7I«^^M 

MaucJteifoi,  0161-766  4013 
SlattlM  0114-2699  937 
Ediuhwqk  0131-229  0900 
Caxdlff  01222  549174 
LoKtU  01892  515963 
Exefoi       01392  422244 

•  Provided  by  experienced  staff.  I 

•  Locum  bone-fides  checked.  1 

•  A  mobile  &  motivated  locum  pom 

•  NATIONWIDE  COVERAGE.  1 

•  Pharmacist  staff  to  deal  with  ■ 
technical  issues. 

LEAVE  THE  WORRY  TO  Uj| 

PETERBOROUGH 

PlurriiauM  lor U-rm  I   required,  would  also 

suit  person  newly  registered  No  paperwork, 
excellent  supporting  staff  40  hours  per  week,  Mon- 
Tues,  Wed,  Fri  9-7,  Thursdays  9-1  Good  rate  of  pay 
-  til  per  hour,  overtime  available  Thursday 
afternoons  and  Saturdays  (New  rates  of  pay  to  be 
negotiated  from  1st  October  1996)  Start  1st  of 
September  1996  Parking  facilities  available 
Accommodation  comprising  of  two  bedroom  flat 
fully  furnished,  central  heating,  parking  available, 
(but  only  10  minute  walk  from  work  or  to  town 
centre)  can  be  provided  al  i-riS  per  week  if  required 
Telephone  line  and  TV  aerial  already  installed 
Call  Hasson  Damani  0 1 733  3 1 2933  or 
01733  68398  after  8pm. 


FRANK  G.  MAY 
&  SON 

LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short  term 

Ring  Keith  or  Stella  May, 
Maidstone  (01622)  754427 


Saturday  Locum 
required 

8.45-1. 00pm. 
Lymington,  Hants. 
Tel:  01590  673745 


LOCUMS 

Urgently  required  in 
South  Wales  &  Bristol  area 
•  Competitive  rates  of  pay 
•  Odd  days  &  lonc;  term  available 
Contact 

Capital  Support  Services 
Tel:  01222  540940 
Fax:  01222  549185 


NOTTINGHAM 

Full  time  or  pari  lime  pharmacist  locum 
required  for  small  independent  community 
pharmacy  Job  share  a  possibility  Also 
recently  qualified  considered 
Please  send  CV  to 
Ladybay  Pharmacy,  145  Trent  Boulevard, 
Westbndgford,  Nottingham  NG2  5BX 
Tel/Fax  01 1  5  945  541  2  until  6pm 
or  tel  0115  948  0658  6pm-9pm 


SELF-EMPLOYED 
LOCUMS 

■k  Are  you  familiar  with  'self- 
assessment'  rules  starting  from 
April  1996? 

*  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

(01423)  508172 

WANTED 
SURREY/SUSSEX 

We  urgently  require  high  turnover  (over  £600,000)  NHS 
based  pharmacies  for  registered  purchasers  with  substantial 
funds  available. 

CONTACT  US  NOW  IN  CONFIDENCE 


COMPUTER  SYSTEMS 


DISCOVER  HIDDEN 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


WITH 


PACE  (tela 


bJopmr  I 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


There's  nothing  worse  than  being  at  the  end  of 
a  long  queue. 

To  dramatically  reduce  your  customers'  waiting  time  you  need  a 
high  speed  labelling  system  JRC  use  the  rapid  processing 
power  of  the  IBM  486  DX2-66  computer  combined  with  the 
unbelievable  speed  of  a  thermal  label  printer 


You  simply  can't  get  quicker  than  that! 


Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  9471 16 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 

'Simply  the  best 

LABELLING  &  EPoS  SYSTEMS 


PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG 
Fax:0151-298  1689 

'Subject  to  Park's  standard  terms  and  conditions 


Pharmacists...  Managers...  Locums...  Dispensing  Assistants. . . 
Newly  qualified...  Full-time...  Part-time... 
TO  RECRUIT  COST  EFFECTIVELY  CALL  LUCY  ON  01732  377222 
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COMPUTER  SYSTEMS  FORSALE 


PRODUCTS  AND  SERVICES 


Chemtec  Alchemist  3000  System 

Hardware/Software  &  Maintenance  contract  until 
October  1996. 
£7,500  ono 
TEL:  0113  275  8735 


DISTRIBUTORS  WANTED 


'DCa&TUZfen     Try  Algemarin  Yourself  Free 

LET  Your  Customers  ReLix  with  a  NATURAL  Algemarin 
luxury  foam  bath. 

(live  the  experience  ot  fresh  Sea  Bathing  to  your  customers  to  try 
at  home  FREE!  OF  CHARGE. 

rORS  Required  in  some  areas. 
Just  send  in  to  us  your  copy  of  this  advertisement  with  your 
name  and  address  we  will  (hen  despatch  a  box  of  sample  sachets 
for  you  to  give  to  your  customers  who  may  be  looking  tor  a  little 
something  special  .  6foana/wi. 

All  our  products  are  manufactured  ftom  natural  resources  and  are  i 
Algemarin  &  Hormocenta  Distributed  by  Le  Brun  U.K. 
Le  Brun  House,  3a  Chislehurst  Road,  Orpington,  Kent  BR8  ODE 
Tel:  01959  534723.  Fax:  01959  534073. 


LONDON  COMB  AND  BRUSH  DISTRIBUTOR 

require 

WAREHOUSE,  DISTRIBUTOR  & 
PACKING  CO. 

Preferred  location  London  area  (but  not  essential) 
Please  phone  Mr  Collings 
PHONK:  0171  493  0073  FAX:  0171  499  2312 


*91%  of  Community  Pharmacists 
have  read  four  out  of  the  last  four 
issues  of  Chemist  &  Druggist. 

(*source  Martin  Hamblin  Pharmacist  Readership  Survey) 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT+POSTAGE  - 

120  Antunui  200mg,  30  Megace 
I60mg,  408  Mexitil  200nig,  80  Mexitil 
50mg,  30  Provera  400mg,  30  Tagamet 
SOOnig,  i >()  ( 'oracten  lOtng  and  others 
Tel:  01963  250259. 
TRADE  LESS  30%+ VAT  -  4  H8  Acthar 
gel  40ml  (exp  10/96).  Tel:  01792 
654635. 

BEST  OFFER  SECURES  -  Contatec 
S8661  bags,  good  condition.  Tel:  0181 
802  7007. 

£5  EACH+VAT  -  4x200ml  Co-Dan- 
thrusate  suspension  (Nomiax  susp) 
(exp  6/97).  Tel:  0181  428  4333. 

TRADE  LESS  50% +VAT+ POSTAGE  - 
5  Asacol  foani  enema  (exp  8/96), 
Manerix  150mg  1x30  (exp  3/2000). 
Tel:  0151  525  2718. 

TRADE  LESS  40%+VAT+POSTAGE  - 


12x56  Fenbufen  450mg  tabs  Tel: 
01656  772443. 
TRADE  LESS  25%+VAT+POSTAGE  - 

2x10  Allevyn  dressings  20cmx20cm 
(exp  3/99),  4x7  Diflucan  caps  50mg 
(exp  1/01).  Tel:  0151  722  4221. 

TRADE  LESS  30%+VAT  -  90  Disopy- 
ramide  150mg  (exp  11/96),  lOOLopid 
(exp  7/96).  Full  list  on  01702  71.5485. 

TRADE  LESS  20%+ VAT  -  7x56  Lamic- 
tal  50,  3x28  Carace  20mg,  6x300 
Lioresal,  3x300  Tenormin  syrup,  2x28 
Corgard  80mg.  Tel:  01753  883484. 

TRADE  LESS  25%+VAT  -  Cipramil 
20mg  tabs,  Combivent  inh,  Nalcrom 
caps,  Cyclogest  400mg  supps,  Ven- 
todisk  400mg  (split),  Ponderax  PA 
caps,  Froben  lOOmg  caps,  Lescol 
(split).  Tel:  01766  8:30437. 

TRADE  LESS  30%+VAT+POSTAGE  - 
64  Propylthiouracil  50mg(exp  10/96), 
112  Semi-daonil  (2/97),  140  Daonil 
(exp  9/97),  400  Chlorpropamide  100 


'SHOP  &  CONTENTS  ^ 
INSURANCE? 

Why  pay  more  than  you  need  to? 

♦  Stock  and  Contents 

♦  Employers  Liability 

♦  Glass 

♦  Business  Interruption 

♦  Instalment 


Plan 

available 


0171-628  3939 

For  an  immediate  quotation 

SAVE  £££'s 


/  used  to  be  insured  by  another 
well  kmmn  pharmacy  insurer, 
but  since  joining  the  PIA  scheme 
two  years  ago  my  premiums  have 
almost  halved. 

Mr  Cohen 
Leeds 


Despite  paying  much  lower 
premiums,  the  service  has  been 
excellent  and  the  claims  that  I 
have  had,  have  been  dealt  with 
very  promptly. 

Mr  Myers 
Sheffield 


THE  PHARMACY  INSURANCE  AGENCY 


MDS  HEAT  SEALER  REQUIRED 

for  Manrex  Nursing  Home  dispensing. 
Will  collect.  Price  by  agreement. 
Please  contact  Mr  Cooper  on: 
01642  485651 


(exp  1/97),  47  Madopar  250  (exp 
10/97).  Tel:  01702  203244. 

TRADE  LESS  30%+VAT  -  22 
Rocephin  amps  lg  (exp  1/98),  3x10 
Zofran  8mg  (exp  8/97),  4xl00g  Der- 
movate  cream  (exp  5/97),  4x10  Acti- 
sorb  plus  10.5cm  (exp  4/2000),  1x10 
Hollister  1484.  Tel:  0181  670  6863. 

TRADE  LESS  25%+VAT  -  200  Asendis 
lOOmg,  84  Eucardic  12.5mg  112 
Eucardic  235mg,  100  Loron  520mg 
tabs,  28  Acezide  tabs,  112  Cardene 
SR45  caps  (exp  10/96),  98  Sorbid  SA 
caps,  Sandostatin  lOOmcg/lml  8x5  at 
20%.  Tel:  01502  572603. 

TRADE  LESS  30%  +  VAT+POSTAGE  - 
Zinamide  500mg,  Dansac  Unique  2  - 
55  (Ref  555-35),  Dansac  Unique  Light 
35  (Ref  255-35),  Dansac  Unique  2-55 
(Ref  502-55).  Trade  less  20%+ 
VAT+postage  -  Paroven  caps  250mg, 


Loron  520  tabs,  Cardura  tabs  4nig. 
Tel:  01923  825753 

TRADE  LESS  40%+VAT+POSTAGE  - 
Durogesic  100  &  50  one  box  each 
(exp  9/97),  4x100  Hexopal  tabs  (exp 
3/97),  Lopid  600  1x56  (exp  3/97).  Tel: 
0161  485  3155. 

TRADE  LESS  30%+VAT+POSTAGE 
3x30    Urisheath    S130,  2x4xl0g 
Iodosorb   ointment,    6x20  Karaya 
rings  70x19mm.  Tel:  0181  783  0800. 

TRADE  LESS  30%+VAT  -  3x30Transi- 
derm-nitro  5,  100  Theo-dur,  15  Zofran 
4mg,  69  Tranidate  400mg,  357  Urispas 
lOOmg,  3x56  Adizem  SR  120mg.  Tel: 
0117  951  1694. 

TRADE  LESS  30%+VAT+POSTAGE  - 
576  Loron  400mg  caps,  125  Bonefos 
400mg(all  well  dated),  1  box  Desferal 
injection.  Tel:  0181  672  6116. 

TRADE  LESS  25%+VAT  -  10  x  28 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


mtdieBte  pic 

Tel:  0181  841  4144  Fax:  0181  841  8390 

BRflUR 


INDEPENDENT  2000  ENERGY  CELLS 


MEiy  CTV]  £  (J  QQ 


BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


ace 


IE/SIGMA 


1C  nl 


to  become  a  memb 
i  contact  us  Toaav. 


:are  pic 


447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


MINI  LAB 

Process  35mm  Films  •  6/hour  +  reprints 
Easily  operated  •  Occupies  small  space 
Can  arrange  training  &  support. 
Ideal  for  testing  processing  potential  in  area.  £8000 
Phone:  0973  185  889 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


BUSINESSM 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


Adalat  LA  60.  Tel:  08149  422227. 

TRADE  LESS  30%+ VAT  -  40  Minocin 
lOOmg  (10/96),  100  Neo-Na-Clex  K 
tab  (12/96),  62  Lederfen  CP  caps 
(9/96),  63  Lederfen  CP  tabs  (8/96),45 
Zanac  500mg  (2/98)  plus  others.  Tele- 
phone for  full  list:  01702  715485. 

TRADE  LESS  30%+ VAT  -  2x1 12  Bone- 
fos  400ir.g  caps,  4x5x5ml  Anexate 
500mg  amps  (exp  7/2000).  Tel.  0181 
888  3040 

TRADE  LESS  50%+VAT+POSTAGE 

25x10  Monoparin  lml/lOOOunits. 
Trade  less  35%  -  Farlutal  lOOmg  tabs, 
Provera  400mg  tabs,  Danol  200mg 
caps,  Calcitare  vials,  Duocal  2x400g 
cans.  Tel:  0181  672  61 16. 

TRADE  LESS  50%+ VAT  -  8  Analog  XP, 
120  x  20g  Phlexy-10  sachets.  Tel: 
01962  732445. 

TRADE  LESS  25%+VAT-  13  Pergonal, 
80  Fucidin  labs,  73  Dalacin  C  150mg, 
2  Ventide   inhalers,    15  Hypnovel 


10mg/2ml.  Tel:  01223  246535. 

F(  )H  SAIiT 


C  C  TV  -  £450,  CD  cabinet  £85,  brass 
lamps  for  fascia£30  each,  illuminated 
fascia  32inxl74in  £50,  Martindale 
30th  excellent  condition  £75,  revolv- 
ing stands,  tills,  ear  piercing  machine 
etc.  Tel:  0131  989  0070 

SHOPFITTINGS  -  Due  to  relocation. 
Approx  60ft  linear  footage  for  front 
shop,  15ft  linear  for  dispensary  and 
sliding  shelves  unit.  Also,  Park  PMR 
system.  Version  6  complete  including 
monitor  and  printer  £500  ono.  Tel: 
0121  777  2906. 

MARTINDALE  -  30th  Edition,  as  new. 
£60  post  free.  Tel:  01582  23262. 

KIRBY  LESTER  -  KL8  tablet  counter, 
good  working  condition.  Tel:  01245 
264252. 

HONDA  CIVIC   1.41  -  Nearly  new, 


2,300  miles,  metallic  turquoise,  N 
Reg,  3  months  old.  £10,800  (list  price 
£11,960).  Tel:  01245  264252. 

MINILAB  -  Noritsu  1501  2  years  old, 
prints  up  to  10  films  daily,  up  to 
3inxl2in  enlargements.  Good  condi- 
tion, £25,000  or  £734  p.m.  for  3  years. 
Tel:  0181  989  0070. 

COMPUTER  PRINTER  -  Panasonic 
KX  P-1170  Multi  Mode  printer,  pris- 
tine, only  £100.  Tel:  0402  418  318. 

AMSTRAD  PC  -  2086  computer  3.5in 
disk  30Mb,  colour  monitor,  Pana- 
sonic printer,  manuals,  £200  ono.  Tel: 
0181  422  3006. 

MINI  LAB  -  Oriental  Mini  2.  Complete 
system,  prints  up  to  3x12,  100  films  a 
day,  1  year  old.  Tel:  01703  869820. 

DISPENSING  CABINETS  -  Two  lock- 
able  cabinets,  giving  120  feet  of  shelf 
space  in  44in  of  wall  space,  £100.  One 
counter  unit  and  drawers  £30.  Tel: 
01253  25760. 

BMW  5251  -  Touring,  38,000k,  March 
93,  alloys,  double  sun-roof,  full 
electrics,  full  remote  alarm  &  immo- 
biliser,  6  play  CD  system,  full  BMW 
service  etc,  £15,750.  Tel:  0115  978 
7472/914  09885. 

FERRARI  355GTS  -  Open  top  red. 


Only  1/43  scale,  very  detailed  Italian 
diecast  scale  model,  £22.50  in  p&p, 
credit  cards  accepted.  A  different 
model  each  month.  Tel:  01983  522346. 
MODERN  GLASS  SHOWCASE  -  2 
metres  long  narrowing  to  1  metre. 
£100  ono.  Tel:  01 13  262  2684. 


WANTED 


CHEMIST'S  VETERINARY  HAND- 
BOOK -  This  Chemist  &  Druggist 
title,  formerly  known  as  Veterinary 
Counter  Practice,  was  last  published 
in  the  1950s.  Offers  of  any  edition 
please  to  D  W  M  Davidson.  Tel:  01250 
872308  (business  hours)  or  01250 
872640. 

WANTED  -  Normegon  and  Metrodin. 
Tel:  01827  280647. 

COMPLETE  -  Labelling  system,  in 
working  order.  Tel:  0181  693  1548. 

ILUBE  -  Eye  drops.  Tel:  01922  477784. 

NOMAD  CASSETTES  -  Good  condi- 
tion. Tel:  Mrs  Botteml  01203  688902. 

PICOLAX  SACHETS  -  Any  quantity 
Tel:  01257  422574. 

NOMAD  CASSETTES  -  and/or  associ- 
ated consumables.  Tel:  01943  873862 
(day)  0113  2570747  (eve). 
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NOW  YOU'VE  SEEN  IT! 


SHOPFITTINGS 


You  too  can  be  OUT  ON  TOP  by  selling  this 
very  useful  multi-purpose  terry-towelling 
turban  which  no  doubt  you've  been  asked  for 
many  times  by  Chemotherapy  patients  or 
even  those  people  who  just  want  something 
to  wear  in  the  bath  or  shower,  while 
swimming  or  sun-bathing. 

Already  being  sold  very  successfully  by  many  Chemists 
and  Druggists,  now  available  at  a  very  competitive 
wholesale  price. 

Please  telephone  August  Designs  on  01652  659956  or 
FAX  01652  652495  for  details  and  quotation.  Fast,  efficient 
service. 


SHOPFITTINGS 


■STOREFITTERS. 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 
FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01 626-834077 


nyumlp 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture   -    Nationwide  Service 
Competitive  Prices 

m/  ■ssgs-  \w    Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


6fjOPFTfpNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


4 TTJQ  VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  of  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


r 


=  SHOPFITTERS  = 

LANCASHIRE 

•  SPECIALIST  PHARMACY  INTERIORS  • 
•  TRADITIONAL  BESPOKE  QUALITY  • 
•  TOTAL  RETAIL  ENVIRONMENTS  • 
SHOPFITTERS  TO  DIXON  &  SPEARMAN 

DESIGN  BY  ALBERT  EWAN  OF  WELLA  (G.B.) 
AWARD  WINNING  DESIGNS. 
INITIAL  CONSULTATION  FREE 
PHONE  NOW  — IVOR  BAIRD  (DIRECTOR) 
01254  882877/884861 


STOCKTAKERS 


FRANKLAND  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
telephone:  (01  16)  266  5299   Facsimile  (01  16)  261  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

Comprehensive 
stocktaking  and 
business  transfer 


STOCK WANTED 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 

Telephone  01327  349249  days. 
01327  341192  Eves.  Fax:  01327  349397 
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rmacy  profits  from  'ArfurV  plight 


The  demise  of  Arthur  Fowler,  a 
former  convicted  embezzler  who 
died  suddenly  following  a  recent 
wrongful  imprisonment,  has 
boosted  the  profits  of  one  south 
London  pharmacy  by  as  much  as 
25  per  cent. 

The  Hill  Pharmacy  on  Streat- 
ham  Hill  has  not  'laundered'  the 
misappropriated  funds  hut  has 
supported  Mr  Fowler  with  a  win- 
dow campaign  since  his  remand 
in  February  for  allegedly  stealing 
money  from  a  'Flowers  for  Wal- 
ford'  fund 

The  window  display  and  the  T- 
shirts  worn  by  the  pharmacy 
staff  have  generated  a  lot  of  local 


interest,  says  manager  Mark 
Thompson.  "We  were  the  south 
London  headquarters  of  t  he  'Free 
Arthur  Fowler'  campaign." 

But  non-television  addicts 
need  not  wony.  Although  the 
pharmacy  profits  are  real,  'Arfur' 
is  (or  was)  a  character  in  the 
BBC's  'Eastenders'  soap. 

As  to  why  the  window  display 
was  so  effei  live  Mi  Thompson 
says:  "The  campaign  was  very 
popular  locally.  Chemists  are 
part,  of  the  community."  It  also 
demonstrates  the  power  of  win- 
dow advertising,  he  adds. 

The  staff  are  reported  to  have 
been  particularly  upset  by  Arfur's 


death,  with  one  wearing  black. 
The  break-up  of  the  pop  group 
Take  That  at  about  the  same  time 
that  'Arfur'  was  locked  away  has 
given  the  staff  a  traumatic  year, 
says  Mr  Thompson. 

However,  the  doom  and  gloom 
of  the  past  few  months  has  been 
replaced  with  the  hope  gener- 
ated by  the  England  football 
team.  The  recent  tribute  of  a  flo- 
ral cross  to  'Arfur's'  memory  was 
removed  last  week  to  make  way 
for  the  next  display,  featuring 
Gazza  and  the  lads.  At  the  time  of 
wr  iting,  it  is  hoped  that  the  floral 
tribute  will  not  be  returning  for 
the  England  squad. 


Down  to  earth 


Abseiling  170ft  down  a  building 
may  be  a  bit  daunting,  especially 
if  you  have  never  done  it  before. 
But  Boots'  assistant  pharmacy 
superintendent  Joy  Wingfield 
(inset)  did  just  that  for  charity. 
Although  it  was  windy  and  Ms 
Wingfield  was  given  no  training, 
her  descent  down  a  Nottingham 
University  tower  block  took  only 
five  minutes  and  raised  £220  for 
the  Imperial  Cancer  Research 
Fund.  As  for  bungee  jumping  off 
the  Eiffel  Tower ... 


One  putter  short  of 
the  Ml  set  „, 

Keen  golfer  and  Royal  Pharma- 
ceutical Society  Council  member 
David  Allen  is  concerned  that 
folk  are  worrying  unnecessarily 
about  him. 

Giving  up  his  usual  two-week 
luxiin  holiday.  Mi  Allen  is  both 
ered  that  people  are  saying  that 
he  is  'a  putter  short  of  the  full  set'. 
In  fact,  Mr  Allen's  sacrifice  is  in 
the  name  of  charity. 

He  will  be  spending  six  days  in 
November  trekking  through  the 
.Jordanian  desert  (one  of  the 
largest  bunkers  he  can  ever 
expect  to  see),  carrying  only  the 
bare  essentials  and  "perhaps  a 
sand  wedge  for  support". 

The  One  to  One  Peace  Trek  will 
follow  the  route  taken  by  the 
Children  of  Israel.  Its  aim  is  to 
raise  funds  to  provide  financial 
assistance  for  immigrant  families 
whose1  members  are  suffering 
from  serious  disabilities  and  life- 
threatening  illnesses.  Mr  Allen  is 
in  need  of  S 1  ,(550  sponsor  ship  for 
the  walk  and  is  appealing  for 
donations. 

Anyone  who  would  like  to  con- 
tribute should  make  cheques 
payable  to  the  Jewish  Aid  Com- 
mittee (registered  charity  no 
801096)  and  send  them  to  Mr 
Allen  at  9  Electric  Parade,  George 
Lane,  London  E18  2LY. 

Although  the  trek  is  in  the 
cooler  month  of  November,  Mr 
Allen  will  be  taking  plenty  of  elec- 
trolyte sachets.  After  all,  that  19th 
hole  shimmering  in  the  distance 
might  turn  out  to  be  a  mirage  ... 


PAGE  executive  W 

Alan  Raymond  of  Reckitt  &  Col- 
man  has  been  re  elei  led  presi 
dent  of  the  Proprietary  Associa- 
tion of  Great  Britain. 

David  Beauchamp  (Whitehall 
Laboratories)  and  Dieno  George 
(Seton  Healthcare)  remain  as 
vice  presidents,  with  Clive  Dixon 
(Seven  Seas )  as  treasurer. 

There  was  one  change  among 
the  other  members  of  the  execu- 
tive committee.  Patrick  Johnson 
of  Bayer  replaces  David  Thrower 
of  Intercare,  who  has  r  esigned  his 
seat. 


APPOINTMENTS 


AAH  Pharmaceuticals  has  ap- 
pointed Neil  Armstrong  as 
retail  development  manager. 
Mr  Armstrong  will  be  res- 
ponsible for  developing  the 
own-brands  Vantage,  Nature- 
wise  and  Family  Health. 
Smithkline  Beecham  Con- 
sumer Healthcare  has  made 
David  Wheadon  head  of 
medical,  regulatory  and  toxi- 
cology, worldwide.  Ken  James 
is  the  new  head  of  product 
development,  worldwide.  SB 
has  also  appointed  Martin 
Rosenberg  as  senior  vice 
president  and  director,  anti- 
infectives  research.  Peter 
Goodfellow  will  succeed  him 
as  senior  vice  president, 
biopharmaceutical  R&D.  SB 
has  also  elected  EJP  Browne  to 
the  board. 


Oshwal  walk  raises  over  £13,000  for  charity 


The  annual  walk  organised  by 
the  Oshwal  Pharmacists  has 
raised  £13,300  for  charity. 

Around  250  walkers,  including 
122  children,  look  part  in  last 
Sunday's  10-kilometre  walk.  The 
sum  r  aised  easily  heal  last  year's 
total  of  £12,000. 

The  money  will  be  divided 
between  the  British  Diabetic 
Association,  Sight  Savers  Inter- 


national and  the  ( ishwal  Associa- 


tion of  the  UK. 

As  an  incentive,  the  three  high- 
est collectors  of  sponsorship  and 
all  children  under  16  years  of  age 
who  completed  the  walk  were 
presented  with  trophies  for  their 
efforts. 

The  walkers  are  pictured  out- 
side the  Oshwal  Centre  in  Potters 
Bar,  Hertfordshire. 
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CHEMEX   '96  ^LYM  PIA2^>  1-2   SEPTEMBER  1996 


A  New  look 
Chemex... 
a  New  home... 
and  a  New  era 

Chemex  '96  is  a  bigger  better 
show.  Two  floors  of  Olympia 
2  dedicated  to  pharmacy 
products,  to  beauty  and 
healthcare,  to  current  topics 
and  to  help  you  maximise 
your    business  potential.. 
Two     floors     which  will 
provide  you  with: 

The  New  NPA  Village 

An  arena  where  existing  and 
potential  members,  may  see  and 
hear  what  their  trade  association 
is  doing.  A  place  where  you  can 
have  your  say  and  to  seek  advice 
on  current  issues. 

The  New  International 
Pavilion 

Major  international  companies  wi 
be  showing  you  what  is  new  and 
what  will  be  arriving  on  the  domes- 
tic market  in  the  near  future. 

The  New  Demonstration 
Island 

A  new  concept  to  provide  all 
visitors  with  an  opportunity  to  see 
exciting  new  products  and  services 
in  action  and  a  chance  for  you  to 
test  the  best  before  you  buy. 

New  Seminars  and  Workshops 

Purpose  built  theatres  will  be  the 
platform  for  a  series  of  provoking 
and  serious  discussions  which  relate  to 
your  business,  your  profits,  and  how  to 
generate  new  growth  without  com- 
promise. What  to  do,  how  to  do  it,  and 
how  to  monitor  the  results.  Subjects  on 
the  draft  programme  include; 

•  Security 

•  Original  Pack  Dispensing 

•  Alternative  Therapies 
9  David  and  Goliath...  how  to  work  in 

harmony  in  the  face  of  competition 
from  the  multiples 

■Will  IT  work?...  Computing  and  its 
role  in  the  pharmacy 


•  What's  new 
make  profit 


and  will  what's  new 


The  New  Visitors  Voucher  Book 

An  exciting  new  concept.  Every  registered 
visitor  to  Chemex  '96  will  receive  a  voucher 
book  bursting  with  special  offers  and 
promotions.  So  you  know  where  the  best 
deals  and  the  best  incentives  are  before 
you  even  enter  the  exhibition  hall. 

Stunning  New  Promotions 

Early  indications  show  that  a  number  of 
companies  are  supporting  the  biggest 
and  most  spectacular  prizes  ever  seen 
at  Chemex...  so  if  you  wish  to  increase 
yourchances  of  winning...  register  now. 

The  New  Trade  Show 

Every  floor  will  be  bustling  with  activity 
and  this  year's  exhibition  bookings 
would  indicate  that  the  recession  is 
dead.  Hundreds  of  exhibitors  all  eager 
to  keep  you  abreast  of  the  latest  devel- 
opments... and  gossip!  Special  offers, 
exclusive  to  Chemex  '96,  will  be  the 
common  theme. 

New  Venue 

Olympia  2  welcomes  Chemex  '96  to  its 
new  improved  facilities.  Olympia  2  has 
all  the  advantages  you  would  expect 
from  an  international  exhibition 
centre,  convenient  to  all  mainline 
railway  stations  as  well  as  having  its 
own  tube  station.  Olympia  2  also 
features  parking  for  up  to  2100 
cars,  so  you  will  be  assured  of 
easy  and  convenient  access. 

New  Registration 
Competition  -  win  a 
Multimedia  Pro  120  PC 

When  you  pre-register  you  will  receive  the 
opportunity  to  win,  for  your  business,  a  state 
of  the  art  Pentium  120  Multimedia  PC  com- 
plete with  16mb  EDO  RAM,  2  Gb  hard  drive, 
Eight  speed  CD-ROM,  1 5"  SVGA  colour  monitor, 
keyboard,  sound  card  with  speakers  and 
Windows  "95,  to  boot!  Every  pre-registered 
visitor  will  be  entered  into  our  free  to  enter 
draw  The  winner  will  be  advised  of  their  suc- 
cess at  Chemex  '96  In  addition  all  visitors 
who  pre  register  will  receive  a  compliment- 
ary free  gift  pack  of  TRU-ALO,  with  a  retail 
value  of  £23  25  Your  gift  pack  will  include 
Soothing  Gel,  Moisturiser,  Moisturiser  with 
Vitamin  E,  Antiseptic  Cream  and  Liniment 
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Bazuka 


A  bullseye  for  Bazuka! 

Bazuka  Gel  has  taken  the  verruca/wart 
market  by  storm,  soaring  to  brand  leadership 
within  months  of  its  launch. 

With  its  clinically  proven  prescription 
heritage  Bazuka  offers  simple,  effective 
treatment  for  verrucas,  warts,  corns  and 
calluses.  It  dries  to  form  a  unique,  water- 
resistant  protective  barrier  designed  to 
help  inhibit  the  spread  of  the  verruca/wart 
infection,  without  the  need  for  plasters. 

And  with  continued  heavyweight  national 
press,  radio  and  TV  support,  Bazuka  sales 
will  go  from  strength  to  strength.  Be  sure 
to  keep  up  with  demand! 


j   For  the  treatment  ^j^f 
I    of  verrucas,  warts,  1 
1    corns  and  calluses  1 

■        ■  Uniquely  formulated,  clinically  proven  treatment  1 
1        ■  Dries  to  form  a  water-resistant,  protective  barrier  1 
I        ■  Designed  to  inhibit  spread  of  the  verruca/wart  infection  I 
I        ■  No  plasters  necessary  ■  Simple,  once-daily  application  1 

bazukaoei 

for  the  treatment  of  verrucas,  warts,  corns  andcajlust^M 

Complete  Irealmeol  kilwiltjspKia^^^^l^^^ 

bazuka> 

P      h,r  ma  treatment  ol  vemicas,  warts,  corns  anicallKK 

salicylic  acid,  lactic  acid 


FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 

BAZUKA  Trademark  and  Product  Licence  held  by  domed  Developments  Ltd  .  Hitchin.  SG4  7QR,  UK  Distributed  by  DDD  Ltd .  94  Rickmansworth  Road.  Watford.  Herts.  WD1  7JJ.  UK  Active  Ingredients: 
Salicylic  Acid  BP  12  0%  w/w,  Lactic  Acid  BP  4  0%  w/w  Also  contains  Camphoi  BP.  Pyroxylin  BP.  Ethanol  (96%)  BP,  Ethyl  Acetate  Indications:  foi  the  treatment  ol  verrucas,  warts,  corns  and  calluses 
Directions  lor  adults,  including  the  elderly,  and  children:  Apply  one  or  two  drops  to  the  lesion  and  allow  to  dry  to  form  a  small  white  patch  The  following  day,  carefully  peel  or  pick  oil  the  dried  patch, 
and  apply  fresh  gel  Once  every  week,  belore  applying  fresh  gel,  gently  rub  the  treated  surface  with  the  emery  board  provided  Continue  Ireatment  until  the  condition  has  resolved  This  may  take  up  to  12 
weeks  foi  certain  verrucas  and  warts  Contra  indications:  Not  to  be  used  on  the  face  or  anogenital  regions,  or  by  diabetics  oi  individuals  with  pooi  blood  circulation  Not  to  be  used  on  moles,  birth  marks, 
hairy  warts,  or  any  other  lesion  lor  which  the  gel  is  not  indicated  Not  to  be  used  in  cases  ot  sensitivity  to  any  of  the  ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane 
and  from  cuts  and  gra;es  Avoid  spreading  onto  surrounding  normal  skin  Do  not  use  excessively  Some  mild,  transient  irritation  may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be 
discontinued  Avoid  inhaling  vapour,  and  keep  cap  lirmly  closed  when  not  in  use  Avoid  contact  with  clothing,  labrrcs,  plastics  and  other  materials  as  it  may  cause  damage  Keep  all  medicines  out  ot  the  reach 
of  children  HIGHLY  fLAMMABLE  Keep  away  from  flames  Store  at  room  temperature  [not  exceeding  25  'CI.  with  the  cap  replaced  tightly  |E0R  EXTERNAL  USE  ONLY  1  Legal  Category:  [f]  (PL  0173/0161) 
Packs:  5g,  RSP  C4  35  (E3  70  exc  VAT)  5/95 


